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African townships, and Mumbai, authors 
Roger Gastman, Caleb Neelon, and Anthony 
Smyrski highlight cultural hotspots around 
the world. Divided into more than 100 
topics and illustrated with more than 1,000 
photographs, this book encapsulates the 
most inspirational aspects of modern-day 
life and celebrates the street as a stage 
for the visual creativity of a generation of 
young people the world over. 
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Whether you're gathering your bearings in the heart of a city or 
staring at its skyline from miles away, you can usually tell where you 
are by looking at the unique landscape of any city. The common 
threads that run through so many urban environments—tall 
buildings, crowded sidewalks, street vendors—are always 
interwoven with the distinct features that come with a city's 
geography, architecture, and, most importantly, its residents. Cities 
become epicenters of culture when their hippest citizens get 
together and create grassroots movements that eventually become 
the trends that spread to their suburbs and beyond. Eventually, the 
efforts of those people all come together to give each city its unique 
character. After all, what is a city, if not a manmade creation? 


ЫШ‏ سک ہف سس چا 


ג 


ЕРЕ‏ پک CAREER‏ ور 


|| 49 5 "m ІШІ ТТЫ 1 ST nint ІШ 


EA 00 ۵2 0 ваш... 


ai تاھ کی کد‎ түгү и ut сако 


свои" M i at be м 
үе AME gi ab oem de. Иер tdi d „ы d ৯৮০৯০ ন n in 
xad dud phe NE سو ہ3‎ 


t i © "æ‏ کت i uo‏ زم ام кі бі‏ م اک ہے dia‏ ہے а‏ سم ва‏ ہے سو ہے 


uat На וש‎ див 50 на ма шв sans ум! ша لال تنک‎ 48 кеше и ДАЈЕ мени ו‎ Е saam 
7 2 م ن م سم سے مھ میں‎ AAA ہنا‎ Ви 
Е - 0)7) = 


dn גג‎ FETT 


টিটি. রিচ না বক” শিপ সবে, 


| А в че > + 3 MMM] 


Ann nm 
(X 


а 


| 


772 2 


wm 
JE 


1116216476 


اش 
~ 


© 117 n. © 


Р RT ва цена 
$ ו‎ ir aM M ares » * nonam mm ت7‎ 


дымы ساس‎ 


pd " 
A сы 
oa ড় 


ПИ 2988 
۵ص‎ 
২৬৬, 

4 4 


A 


\ 
234 4 


08 1172133 ~ 


КЕ 
11111111111 


ইউ 
walk 


| 


AET ! d 


ў 


эрир | 


== 
= 
= 


Introduction 


Within the past fifteen years, many urban subcultures 
have joined together to become something larger, more 
powerful, and more pervasive than ever before. This new 
street culture encompasses juggernauts like hip-hop 
and punk as well as much smaller but equally inspiring 
subcultures endemic to the streets of the Brazilian 
mega-cities, South African townships, and the crowds 

of Mumbai. Sharing the streets, the subcultures of the 
world—both old and new—merge into something ever 
more powerful. 


From the skateboarders projecting themselves off 
every corner and surface to the graffiti and street artists 
risking arrest to put their work on them, the frenetic 
evolution of fashion rising from punk and hip-hop's 
many subcultures to the constant backdrop of music, 
cityscapes, and travel, this book encapsulates the most 
inspirational and visually creative moments of today. 
Our new global urban culture—street culture at its 
broadest—is its focus. 


The more than 1,000 photographs featured here 
together form a journey, a record, and an inspiration. 
The world's streets are its most vibrant sites of visual 
creativity, and amid their crush and jumble are 
photographers, documenting, creating, and collectively 
bringing this book to you. They come from near and far, 
from dozens of countries and from all of the habitable 
continents. They range from photographers at the 


top of their fields to people whose jobs are far from 
creatively based, but who just happen to capture great 
images when they do pick up a camera. For some of 
our contributors, photography is a vocation; for others, 
something else: a pastime, a reflex, or a part of their 
greater creative whole as designers, skateboarders, 
artists, writers, or publishers. They are a diverse group, 
as diverse as the many street cultures that they record, 
preserve, and share. Their stories are the stories of the 
interconnectedness of global street culture. 


Street culture is a traveler, whether it's a ubiquitous 
global force such as hip-hop or a small phenomenon 
endemic to a particular region, such as South Africa's 
tricked-out tombstones for those who die young. 
Spreading by visitors to cultural hotspots who come 
from afar or residents of those hotspots fanning out 
around the globe, street cultures never stay entirely 
localized. Just as every street leads to another until all 
roads meet, street cultures eventually collide, whether in 
person or in print, as you see before you now. 


Some of the most pervasive and popular street cultures, 
such as hip-hop and skateboarding, began in particular 
cities and at identifiable points in time. At the same 
time, when looked at more broadly, their roots are 

as old as any in recorded history. Looking at hip- 

hop through the narrow lens, for instance, we can 

see it starting in the late 1960s into the 1970s with 
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neighborhood block parties and James Brown's famous 
rap-speak. But through a broader lens, as extensions 
of visual art, dance, music, and poetry, hip-hop is a far 
older creature. The idea of riding a plank held up by 
wheels must be nearly as old as the wheel itself, but 
skateboards in name themselves date to California in 
the 1950s, when surfers took to the streets and fused 
their sport with rollerskating. 


These are hardly the only examples. Tattooing has been 
around as a part of various tribal cultures for thousands 
of years, yet was only introduced to the West in the 
1800s, when Westerners began traveling to the Far East 
and brought pieces of that culture home with them. 
Tattooing only exploded in popularity out of subcultural 
status in more recent years, and only then because 

it became widely accepted as an art form and not 
strictly reserved for sailors, bikers, punks, and the like. 
Covering oneself in bling jewelry is a modern trend but 
certainly not a new practice—just one that's no longer 
reserved for royalty. The mass-produced street art 
poster campaigns of visionaries such as Shepard Fairey 
may be a recent explosion, but the person perhaps more 
responsible for the movement was printing pioneer 
Johannes Gutenberg. There is at the same time nothing, 
and everything, new under the sun. 


More than mere activities or fashions, street cultures 

are lifestyles, and the commonalities shared by their 
members extend to their tastes in music, clothing, 
transportation, and even drugs. Oftentimes, new cultures 
arise when people with different lifestyles share tastes 
in the most transcendent medium: music. The lightest 
travelers, after all, are ideas, and there is no better way 
to transmit them than through lyrics. A culture's worth 

of ideas can travel in a pocket as a fourth-generation 
mixtape or as a stream of ones and zeros from computer 
to computer, spreading the buzzwords, anthems, slang, 
and rallying cries of one group of people to another, all 
in the most effortlessly infectious way. 
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Street culture is everywhere, and spreads whenever 

it finds new kindred spirits, often regardless of their 
nationality or political history. Over the past fifteen 
years, subcultures previously limited only to pockets 

of the Western world have made their ways to places 
that only a few years before would have seemed | 
unthinkable. Graffiti blossomed ош of the New York 
subways around the world, but in the 1990s it exploded 
into new territory in the former Soviet Bloc states of 
Eastern Europe. It made perfect sense, since graffiti 
had been knocking on Communism’s very door—the 
Berlin Wall—for decades. Of course, it was just one of 
many cultural juggernauts making their way around the 
world, vying for space, finding new arenas, and bringing 
generations of young people with fresh ideas and 
techniques into play. In return, the tiny street cultures of 
the world’s hidden cities creep their way into the most 
attentively watched. 


The power and visibility of the street’s stage have 
brought the world’s diverse subcultures together to 
share the same space. Within that, the cultural bridge- 
builders are those astute people whose vision extends 
beyond their own niche, finding the global phenomena 
that are family members who have not yet met. The 
individuals responsible are often the urban travelers: 
bike messengers whose routes sometimes take them 
away from city downtowns; skateboarders looking for 

а new spot; graffiti writers on all-city missions; and DJs 
and fashionistas scouring every small neighborhood 
store for rare finds. Often, street cultures are old- 
meets-new phenomena, and their originators are the 
individuals who manage to find inspiration from both the 
relics that linger in cities and the innovations that spring 
forth from those communities. 
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Frequently, this exploration comes from the search for a 
new urban neighborhood in which artists and creative 
professions are not yet priced out: places that are 
invariably collections of old and new and collections of 
cultures and spaces. Urban finders search their cities 
and often find themselves a part of many seemingly 
distinct scenes at once. As they do so, the walls between 
individual pockets of activity sometimes disappear, 

as formerly separate subcultures merge, while others 
remain independent and apart. 


Street culture today is crowded with influences 

from subcultures the world over. The spread of 
user-controlled media has made the transmission of 
messages, styles, and art of all kinds easier than ever. 
The fashions and styles of skaters, gangsters, b-boys, 
and punks are everywhere. The artwork of graffiti and 
street artists covers everything from walls and trains to 
legitimately commissioned advertisements and T-shirt 
logos. The travelers of the world spread street cultures 
like viruses, leaving a little of their own and bringing 
new strains back to their hometown. The streets of the 
world's cities are the mixing ground, a place where 
subcultural boundaries are blurred, and sometimes 
even dissolved. 


New cultures have radiated out of media-saturated cities 
such as New York, London, Tokyo, and Los Angeles and 
gone on to be among the most vital global phenomena 
in the world. Other recent cultural phenomena have 
stayed largely endemic to one particular city, perhaps 
Rio de Janeiro, Mumbai, or Johannesburg, only emerging 
as the travelers of the world spread their ideas. 


Oftentimes, a subculture will be introduced to a new 
city but cannot map on exactly, with its residents freely 
changing and adapting it rather than adopting it with 
precision. Hip-hop gave rise to London grime—but, 

in turn, grime turned hip-hop on its head by delving 
deeply into the accents of Londoners rather than New 
Yorkers. Similarly, Japanese youth have embraced 
America's biker gang culture, but rather than riding 
Harley-Davidsons and brandishing pistols, the bosozoku, 
as they're called, ride Yamahas and Suzukis and carry 
swords. Similar forms of assimilation and adaptation 
have been repeated around the world countless times. 
Even when a subculture appears identical in different 
locations, there is always a local flair to it beneath 

the surface. 


The constant in all of these ever-evolving cultures is 

the urban street, the place of collision and coexistence 
among so many disparate people living together in 

one place. In the most densely populated cities, street 
culture is simply everywhere, due to small living spaces. 
In more spread-out cities, street culture clusters around 
gathering points such as beaches or markets. In many 
senses, these locations are the arbiters of urban culture 
as much as the people who populate them: if a certain 
street culture doesn't function well in the streets of a 
certain city, it won't do well there. It could be as simple 
as a means of transportation: the flat terrain of Miami 
and Los Angeles loved the low-rider car; the hills of San 
Francisco proved a perfect challenge for the track bike. 
But it’s more than that, of course. The streets of the world 
let the truly revolutionary ideas, styles, and movements 
rise to the top and spread around the globe. 
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Travel and exploration are near the essence of street 
cultures, and the travelers who have used their passions 
to cross the boundaries of nations are at the heart of 
the process of cultural exchange. Each passion has 
some ideal site, ideal experience—the equivalent 

of the surfer's perfect wave—and the chase after it 

is enough to impel people around the world. At the 
same time, each culture has its own Mecca, and to the 
initiated it's perfectly reasonable to save money for a 
year to finance a trip to skateboard in Los Angeles or 
to risk deportation by painting a subway train in the 
tunnels of New York City. The expense and possible 
risk are no match for any serious passion, of course. 
Most importantly for these travelers, there are waiting 
communities of like-minded participants—future 
friends—for them in every city, often with a bed and 
food to share. These networks of young people have 
only grown stronger and broader in recent years. 


What has enabled these global communities to flourish 
and connect? Between cities, countries, and continents, 
the street's stage expands even further, as travelers, 
commerce, and media all converge to make the world's 
cultures all the more accessible. Computers have made 
publishing small-scale niche magazines and books 
easier than ever. Specially targeted businesses have 
emerged, with products ranging from designer cases for 
portable music players to specialty spraypaint catering 
to the technical needs of graffiti artists. In the mid-1990s, 
the Internet and email quickly became vital networking 
and information-sharing tools, and right after that came 
major commerce, as everything from cellular phone 
companies to shoes to automobiles realized that street 
culture was the biggest thing going. 


Once a particular subculture reaches the mass media, 

it spreads almost instantaneously across the far reaches 
ofits originating country, and before long it becomes 

a global phenomenon. Somewhere along the line, a 
universal code of coolness is informally established, . 
as people realize that the popularity of a subculture 
evolves from its unique and interesting perspective on 
urban life, from the respect-through-violence mindset of 
biker gangs to the prettification philosophy of guerrilla 
gardeners who illegally plant flowers amid the concrete 
jungle of the city. 


Of course, nothing stays popular and interesting forever. 
Sooner or later, most subcultures become a bit too 
popular for the tastes of their most creative participants, 
who inevitably strike out on their own to create the 
newest addition to the swirling, astonishingly creative 
world that we call street culture. The attention to the 
newest developments and mutations of street culture, 
however, hasn't slowed, but only intensified. The result 

is a broader global reach than ever. When a subculture 
from Sao Paulo, Kingston, or Berlin is independently able 
to capture the attention of a young person on the other 
side of the planet, we know that we are onto something 
very powerful. 


This book is a celebration of that power. In it, you will 
find things that you have no doubt been a part of, to 
which you have contributed in one way or another. You’ll 
also find many of the other roots and branches of the 
tree of the world's street culture. 


Explore, enjoy, inspire, and be inspired. 
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Fashion is one ofthe most basic and integral 
elements of street culture. People dress 
themselves every day, and every day, how they 
dress is an extension of who they are, what they 
believe in, and where their tastes fall in relation 
to the rest of the crowd's. Fashion is a big, 
greedy, shameless robber, and it's all the more 
awesome for it. Runways at haute couture shows 
in New York, Paris, and Milan routinely mix and 
match looks from all social strata. These high- 
end designs that cost thousands might end up 
paired with discount or thrift store finds that cost 
next to nothing. Sooner or later, every high-end 
item ends up as fodder for bootleggers who 
make spot-on designer knockoffs, selling 
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them off the backs of trucks and generally 
fooling a great many people at first glance. 
Fashion, perhaps more than any other art form, 
is based on swiping ideas from others. Sharp 
fashion eyes can spot a grabbable idea on any 
subsection of society's dress patterns, whether 
it's gangsters or crazy people. It might be the 
way they wear a hat or tie a bandanna, but 
there's always something that pops out as stylish 
to another group, and that stylish nugget is the 
gold of the fashion world. It could be a $100,000 
diamond-studded set of fronts or magic marker 
on a plain white T-shirt. They might even look 
good together. And that's one of the great things 
about being human. 


_ Tattoos rose in popularity in the late 1850s outside of 
the Far East with the opening of Japan to the West. Oddly 
епопа many of the earliest Westerners to receive tattoos 
Were those rich and powerful enough to be able to travel to 
` Japan Winston Churchill's mother, for example, had one 
on her wrist. By the end of World War I, small tattoos had 
become a populist phenomenon with a distinct connection to 
_ sailors, navies, and countercultures. In the 1960s апа 19705, 
২ American tattooists like Sailor Jerry and his protégé Don Ed 
Hardy brought unique full-body Asian-style tattooing to the 
West, with multitudes of tattooists following their lead. Fast 
forward to the present day, and tattoos are ubiquitous, | 
to leave а mark on the most personal real estate of a 


Albuquerque-based tattooist Mike Giant was first a goofy, 
skateboarding kid, and later a graffiti artist renowned for his 
precise, clean lines. For a short time, he was an architecture 
student. When he began to tattoo in the mid-1990s, he picked 
up the art form as quickly as anyone, putting his distinctive 
spin on the classic flash imagery of tattooing—its repeated 
designs and motifs. Today, Mike Giant divides his time between 
illustration, tattoos, graffiti, and track bikes. 
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Every generation has its rebels, and in every generation since the 1970s 
a large segment of those rebels have been punk rockers. Punk rock music 
was the loud, pugnacious kid who crashed parties, crashed cars, and 
crashed on friends’ couches. No matter how old or new it is, the music 
always has a way of speaking to disenchanted youth who find themselves 
at odds with society’s rigid structures and values. Punk rock also has its 
own ethic, a culture of shunning commercial services in favor of doing 


things yourself. Everything punk, from clothing to album artwork and 
concert flyers, is made by punks themselves. Because punks refuse 

to conform and cooperate with authority and the customs of their own 
societies, it seems that they have far more in common with their fellow 
punks around the world than their own neighbors. 
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Heavy metal music has been a major influence 
in the lives of teenagers all over the world since 
its emergence in the early 1970s. If you need 
evidence, just take a look at the scrawls on 
highschool desks and bathroom walls—you'll no 
doubt find countless Black Sabbath, Iron Maiden, 
and Motórhead logos. For countercultural kids, 
heavy metal has everything they could possibly 
want in music: distorted guitars, thunderous 
drums, and lyrics that range from political 

to fantastical. 


Everyone loves a parade, and the 
Mummers’ Parade in Philadelphia has 
attracted throngs of people to its New 
Year’s Day festivities for more than a 
hundred years. In a formula followed 
by many famous parades around 

the world, Philadelphians gather in 
clubs and try to outdo one another 
by way ofthe most elaborate parade 
performances and costumes possible. 
АП fashion is competitive, with 
thousands of dollars’ worth of prize 
money up for grabs, and parades are 
fashion week in a day. 
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If major cities share one thing in common, 
itis the teeming throngs of people and the 
ease with which any one person can become 
indistinguishable within the-crowd Bit with all 
the strong” personalities gravitating toward cities, 
the desire to stand out from the pack becomes 

a major driving force in street fashion. One-of- 
a-kind designs, boutique streetwear labels, and 
homemade threads have become the hallmarks of 
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The DMS crew emerged as a force 

in New York City’s scene inthe mid 
and late 1980s, with its membership 
including a slew of hardcore bands 
and notorious graffiti writers. Today, 
the Dirty Money Syndicate is still 
going strong in both music and graffiti 
with no signs of slowing down. 
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Fashionistas have it easier in Los 
Angeles, with only one season of 
weather to shop for. Even so, with 
influences running from Hollywood 
to gang culture and beyond, there is 
never a shortage of looks. 
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There are people who wear sneakers, and then there 
are people who own sneakers. These “sneaker fiends” 
can be seen lined up on city sidewalks early in the 
morning outside their favorite sneaker shops, wanting 
to be the first to get in and cop the hottest, rarest, and 
most colorful sneakers on the market. Their closets are 
often lined with shoeboxes filled with their treasured 
finds, from the old-school to the brand new. The 
sneaker of choice for many of them is the Nike Dunk, 
just one shoe model that can be found in countless 
different colorways, courtesy of thousands of different 
designers who lend their unique interpretations 

to the Dunk, from New York graffiti legends such as 
Stash and Futura to metal artist Pushead. 
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There’s no point having the same shoes as everyone else, 
and people have taken that to glorious extremes. Witness 

the development of the sneaker as fine art, in this case the 
2006 AKA Wet Look Nike Dunk Lo pack, inspired by vintage 
spraypaint colors and executed in brilliant patent leather. 
This is one of only five sets made, one of which was auctioned 
for an arts education charity—for a staggering $14,900, after 
frenzied bidding by some of the most crazed and affluent 
sneaker fiends around. 


ier 
во 
SR 
о 
3 
за 


ЕБАМ 
AM 


fr m the le: which still bear the logos that 
"make their wearers walking billboards. “It's the 
appropriation of luxury to make it accessible to 
the masses,” says designer, graffiti legend, and 
SWINDLE magazine fashion editor Claw Money, 
an avid collector of both fake and designer 
goods. “It means a brand is so powerful that 
people will wear knockoffs just to be a part of it." 
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68 « LOOKING GOOD / SOUTH AFRICAN TOWNSHIPS 


assumed. With many poor non-white citizens forced into the 
new townships at once, the street was the obvious place to. 
make their own in their new and unfortunate surroundings 


Present-day townships are no longer officially delineated 
by race, but they may as well be. Poverty is still the norm, 
as is the resourcefulness that makes them such hotbeds | 


for creativity. 


it’s hard to get noticed if you're not wearing the hippest, 
loudest, or-most original outfit. Japanese youth combine 
their love of American street culture and kitsch with the 
Japanese ultramodern aesthetic to make some of the boldest 


fashion statements anywhere in the world, whether as an 
extraordinarily tanned and made-up ganguro girl ora 
Samurai-influenced bosozoku motorcycle gang member. 
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The colors and patterns of Indian street 
fashion have captivated outsiders for 
hundreds of years, and in every generation, 
there's a texture, a color pairing, a way of 
draping a sari, or a design to swipe, all in 
the name ofhigh fashion. * 


In the mid-1970s, black residents of one U.S. city 
found a new groove and a movement, and they 
called it “go-go.” New Orleans has jazz, Chicago 
has blues, Detroit has motown, Memphis has 
rock *n' roll, Nashville has country, New York 
has hip-hop, and Washington, DC, has go-go. 
This “go-go” has nothing to do with bootclad 
erotic dancers at a club. Rather, it is is a music 
and a culture that emerged in DC and has never 
left. Go-go’s godfather—Chuck Brown—still 
plays, along with various incarnations of 

other pioneering go-go bands, including E.U. 
(Experience Unlimited), Trouble Funk, Rare 
Essence and the Junkyard Band, and dozens 

of others. As with any musical genre, there's a 
fashion sense that goes with it, often expressed 
with high-end custom jackets from DC's 
Universal Madness, along with camouflage, 
sneakers, and baseball hats. 
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Like many fashion statements, the T-shirt with 
a printed logo or phrase on it was popularized 
by the military. During World War II, soldiers 
were sometimes seen wearing them—a shock 
at the time because of their previous status as 
underwear. Soon afterwards, everyone from 
movie stars to musicians was wearing them. 
By the 1960s, countercultural messages on 
T-shirts abounded, and in.the present day, it 

is а common, if not excusable, practice to sell 
high-fashion and boutique T-shirts for over a 
hundred dollars. 
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In the mid-1990s, there 
emerged a small but powerful 
punk scene in Thailand. 
Playing wherever they could, 
bands like Rambo have 

taken the punk ethic to new 
latitudes, playing in Bangkok 
clubs like the Chilling House. 
The style, the pit, and the 
attitude are all familiar. 
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Forget gaudy jewelry, clothing, and 

if there’s one accessory that no urban 
badass should be without, it's the pit — 
bull. Animal rights activists decry the 
violence and abuse that many pit bulls 
endure, but to their ghetto-fabulous 
owners, the dogs are simply the animal 
kingdom parallels of their masters. The 
mean streets are no place for weaklings, 
and pit bulls are notorious for backing 
up their bark with their bite. 


As long as people have had vehicles, 
they’ve used them as extensions of 
themselves, endlessly customizing them by 
building them up or wearing them down. 


Spend hours poring over skateboard decks 
to carefully choose the graphics that look 
the best; then immediately scratch and 
obliterate their decorated surfaces by 
grinding curbs and planters. 


Find just the right bicycle and take a 
blowtorch to it, adding on parts and pieces 
of others until it's distinctive enough to be 
worth riding. 


Car, truck, scooter...transportation just 
doesn't mean anything until you make it 
your own. 


In many ways, skateboarding is the ultimate success 

story in youth street cultures. With its roots in Southern 

California beaches, school parking lots, drainage ditches, 
- and pools, it's always had an outsider and anti-authority 

- image. Skateboard-specific parks are still relatively few, 

and skateboarding anywhere else will guarantee eventual 

confrontations with police and security guards. It has 

become a multi-billion-dollar industry, yet it’s still illegal 

in many streets and cities. 
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Of course, the stresses and annoyances 
of being a skateboarder are part ofthe 
attraction. It isn't a regular sport and 
suffers when it's treated as such. There's 
no score in skateboarding and no ball to 
hog. Street skating—skating away from 
skateboard parks and ramps—is in many 
ways its essence, taking the cityscape 
and making it your own personal 
playground, full of unintentionally 
perfect stairs, planters, curbs, and other 
terrain to utilize. 


The skateboard itself serves far more functions than a 
simple vehicle. Where other sports might decorate their 
equipment, there are often rules, regulations, and functions 
to follow. Not so with a skateboard—it’s a vehicle, art 
object, weapon, and piece of athletic equipment all in one. 
As they're inexpensive, disposable, and both breakable 
and likely to break, skateboards keep changing, wearing 
down, and being built again. 
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Jousting, jump ramps, car destruction, and plenty of m 
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„салу City їп South Asia, rickshaws—whether handdrawn 
or motordtiven—run the streets, even though they are 
ata distinct size disadvantage against cars, trucks/and™ 
buses, Rickshaws are also as customizable as any vehicle, 
since they are often owned and maintained by the driver. 
Emerging in the late 1800s in Japan, they've gone on to 
spread throughout the world, a chariot of the peoples often 
pulled by other people. 
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The Night Wolves motorcycle club has chapters all around 
Russia, and more recently in the Ukraine and even one in 
Germany. The bikers sprang up out of other subcultural group 
in the uncertain and often dangerous post-Soviet environment 
of the early 1990s. While photographer Leigh Ledare was in 
Moscow, he ended up camping with them on the outskirts of 
the city after being introduced by the brother of one of the 
higher-ups. Due to his introduction, the normally unfrie > V 
gang were very generous and offered food, vodh 

to sleep in. Like many biker gangs around the’ orld, they 
have adopted American military i insignia, rebel flags, leather 
jackets, and Harley-Davidson logos. 
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iolent running bs " But on nthe eets of Tokyo 

_ and other Japanese cities, the word symbolizes the 

"subculture of teenage biker garigs. Much like American 
biker gangs, bosozoku a: n linked to organized 
crime, known in Japan as yakuza (literally “good for 
nothing”). In 2000, Japan's National Police Agency 
reported that there were approximately 1,000 bosozoku 
active in the country, at least 40% of which were linked 
to the yakuza, though some police estimated that twice 
as many were connected to the mob. Subsequently, 
police cracked down hard on bosozoku, and by th 
middle of the decade the biker gangs had shrunk by 
about a third. Still, bosozoku are a common sight in 
major cities and their suburbs, as well as a common 
ound—bosozoku members often modify their 

Cycles to produce maximum noise. 
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If a city's citizens are its lifeblood, public transportation makes 
up its veins and arteries, moving people quickly and efficiently. 
Buses are always buses wherever you go, from the city to the 
countryside, but subways always represent the identity of a 

true urban area. Many cities boast subway stations that are 
architecturally unique, and are rarely referred to simply as 

“the subway.” In many cities such as Paris, Los Angeles, and 
Washington, DC, they call it the Metro; in London, it's the Tube; 
in Chicago, it's the El; in New York, it's simply the train. Whatever 
it's called, the subway system is the heart of a city, where people 
truly interact with the urban environment as well as each other. 
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With customization taking over every detail 
and suspension systems adjusted to turn 

cars into bouncing rabbits, low riders have 
been a fixture of Chicano and Latino culture | 
for decades. Adding in driver-controlled 
hydraulic suspensions can allow for the 
raising, lowering, and bouncing of any corner 
or side ofthe carin an act known as hitting or 
flipping switches. As far as the cost, the sky 

is the limit, with custom upholstery, wheels, 
engine, paint job, and sound system being 
just a few ofthe more tempting options. 
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122 * GETTING AROUND / SOUTH AFRICAN BUSES 


The buses in South Africa are far from the 
homogeneous and boring standard-issue 
shuttles of the public to be found in Western 
Europe and America. Rather, each tends to be 
painted at the direction of its driver and owner, 
with widely diverging, and often quite topical 
and current messages. 


GETTING ПР. 


It's a reaction. Everywhere, there is advertising, 
signage, and visual overload. The backlash began 
with writing a stylish name all over the city, and 
more than forty years later, graffiti and its siblings 

in postering, street art, and murals make the streets 
far more democratic, as everyone fights for space 
and the attention of the public. Around the world, 

a networked and loosely organized culture adds to 
the visual chaos of the street, resulting in friendships, 
court cases, and a whole lot of art. 
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Graffiti is a continuum from the unabashedly 
ugly to the unavoidably beautiful. The grimy, 
dirty, dripping tag signature comes from the 
same hands as the enormous, multicolored 
mural. The throwup, landing between the two, 
combines speed, style, and size, and Pose, 
shown here, has a nice one. Bombing—the act of 
getting your name up illegally and irrespective 
of the pretense of making “art”—remains 

the core of graffiti. It’s a duality that makes it 
impossible to dismiss the dripping tag as pure 
vandalism, and impossible to embrace the 
multicolored mural as entirely safe art. Art and 
crime in perfect harmony—graffiti wouldn’t 
have it any other way. 


The artistic core of graffiti is the 
typographical design of the letter, and 
purists pay closest attention to it, with 

all ofthe colors, ornamentations, and 
embellishments simply aftermarket 
accessories. Still, its lettering is nowhere 
more developed, refined, and shown 

off than in a well-executed graffiti piece. 
A graffiti writer is generally expected 

to be proficient in lettering styles from 
simple to complex, and from large-scale, 
time-consuming work on down to the tag 
that takes seconds. Revok, shown here, is 
as good as they come at them all. 


For all of the artful and colorf 


dirty graffiti alive, whether 
likes it or not. 
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Graffiti is a lifestyle, since it has a way of taking 

over one’s Ше. Mornings are spent in a sleepy daze 
from iast night’s painting mission. Afternoons are 
spent trying to photograph the previous night’s work 
and getting supplies for the evening. Nights are for 
meeting up with the similarly obsessed, planning, 
and painting. Somewhere in there, jobs, education, 
significant others, and families eke out their places 
in the lives of graffiti writers. 
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“p.m, ж. бао Paulo, Brazil. Os Gemeos, the 
renowned Brazilian twin brother painters, lashed | 
two double extension ladders together with a 
piece of extension cord to create a tertifying, 
bowing, swaying, multistory ladder. One brother 
stood far atop the ladder, painting furiously. 

The other held the bottom steady as he firmly | 
told the incredulous police, ‘Oh yeah, they have | 
permission—the guy up on the ladder has the | 
authorization slip" болік | 


1 апа pieces, and it's passed 
ends and heroes. Here, | 
graffiti superhero, Mes, | 


138 « GETTING UP / DOORWAYS 


New York City doorways never stay clean for very long, 

and many property managers have long since decided that 
repainting theirs is a waste of time. As a result, the graffiti 
tags on the doors grow organically, like silver, white, and 
black urban moss. To a trained eye aware of graffiti's players, 
these doorways are like looking into a crowd of familiar faces 
—dripping, stylish faces, fading over time and receding into 
the background of their newer peers. 
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142 • GETTING UP / ROOFTOPS 


cation, location, location. А 
с пи are pri real estate. 
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major বি isa >. on heit property নিন unless 
advertisers come around who hope to buy some of their. 
visibility and capitalize on their captive audiences Such 
‚walls, © зе, also fascinate graffiti writers, and the. 
inaccessibility and difficulty inherent in painting rooítop 
spots only add to the mystique of the resulting work. 
2 K prime rooftop spot is respected by graffiti writers 
around the world and can sometimes be seen by literally == 
millions of people. 
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Billboards are purpose-built to deliver а message 

to the maximum number of people. Whether they 
currently are blank or carry an advertiser's message, 
billboards all practically beg graffiti writers to scale 
their supports and get to work. Naturally, such high- 
visibility spots are risky, as high visibility cuts both 
ways—it's also much easier to be spotted. Of course, 
graffiti writers are among the best people in the world 
at being sneaky. 
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Graffiti doesn’t keep a Guinness Book of World Records, but if 

it did, Saber would top the “Biggest” category. He was already 

a living legend of Los Angeles graffiti, but when in 1997 he 
executed the largest graffiti painting ever created, his reputation 
went global. His painting along the sloping cement banks of the 
Los Angeles River bed measured nearly the size of a football 
field, and took 97 gallons of paint and a year of carefully planned 
nights to complete. 


All of the supplies for the painting had to be hauled over barbed 
wire and through gangland, then applied without attracting the 
attention of either the Amtrak or Los Angeles police departments, 
both of whom patrol the area from the ground and the air. After 

a year of work, Saber had blown out his knee working on the 
slanted surface, but completed the painting. His father crept into 
the desolate area across the river and, after several chases from 
gangsters eager to relieve him of his camera, took photos of his 
son, striding across the surface of his own artwork. Saber is not 

a small guy, but he doesn't even fill one of the small holes in the 
“В” at the center of his name. 


Like a subway, buses travel the city and 
are therefore worth painting. If you can 
get away with it in the daytime, so much 
the better. 
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Most people look at the plain white sides of trucks 
and trailers and think of what could possibly be on 
the inside of those compartments, Graffiti writers 
the Same thing and wonder what they could put on 
„the outside of these ostensibly moving billboards. Ni 
only are trucks on city streets more accessible than 
subway cars or freight trains, which require carefully 
orchestrated missions through rail yards, but they also 
are capable of reaching a wider audience on the streets 
than their rail-bound cousins. 
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154 • GETTING U UP / AMERICAN CLEAN TRAINS 


Graffiti may be widely considered an art form, but to many 
public transit systems it's simply a form of vandalism that 
should be eradicated. Since these authorities won't allow 
their subway trains to run if there is any graffiti on them, 
graffiti writers must come up with creative solutions to 
keep their work traveling on these so-called “clean trains.” 
“Subway trains are the purest medium for graffiti, a major 
part of our heritage,” says graffiti writer Pose. “No matter 

_ how much ofa challenge itis to paint them and see 

| work run, we're renegades, апа wel کر‎ find a way.” 
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Freighttrainsareused to carry goods all over the 
world, but that's not all they carry. Many freight 

trains are adorned with graffiti, as writers have 
come to recognize the power of a medium thats 
can travel thousands of milesin а matter of days: 
The tradition of painting freight trains stems from 
the legacy of New York City’s subways, which 
have been graffiti-free since the late 1980s. When 
writers could no longer paint subway cars, they | ] 
moved on to the next best thing: freight trains. | 
Today, writers use freight trains to communicate 
with each other from opposite sides of America, | 
letting the trains serve as their messengers. | 
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162 e GETTING UP / AVES 


Despite graffiti's many common threads and global scene, at its 
best, it still holds an intensely local nature. “There’s some kind 
of local aesthetic that all major cities have that differentiates 
them from each other,” explains Aves, who grew up in Lowell, 

a forty-five-minute drive from Boston. His observations about 
Boston’s scene highlight the diversity of styles within the world 
of graffiti: any city worth its graffiti salt has its own distinct and 
individual characteristics. 


“What I like about Boston is how you can break styles down all 
the way to different neighborhoods and surrounding cities within 
the metro area. The variations can go from slight to more evident, 
but they are noticeable. At the same time, there are certain letter 
styles, tag styles, and painting techniques that are particular to 
the overall Boston scene and can be seen running through mostly 
everything being done here to varying degrees. 


“Tagging has always been important here: having good 
handstyles, tagging up a lot, and always having a marker on 
you. The kids that write graffiti here put tagging up on the same 
level as other factions of graffiti like piecing skills, hitting spots, 
and bombing. 


“What I think is interesting about Boston is that writers here really 
don’t take influence from beyond what is done here or what has 
been brought here either from locals moving away for some time, 
then bringing back things they picked up while they were away, 
or from writers who’ve moved here and hooked up with local 
writers. When styles are cross-pollinated properly through actual 
human contact, crew connections, and friendships, the results 
come off a lot more genuinely than by taking the approach of 
seeing what's on the Internet or in a magazine and copying it 
with no real entitlement.” 
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Above, left: “1 did this piece on the fly. I had the day off from work 
and a few hours before class.I only had one can to outline with, so 
I doubled up the outline and didn't do a 3D. I freestyled a style Га 
started messing with a year earlier, where I was trying to loosen 
up and add more fluidity to the 1980s Boston and NYC-inspired 
bar styles I'd been doing for a few years before that. I was playing 
with the shape of the letters more, adding more curves in the 
letters, playing with bar width, and trying to go beyond just the 
bare bars, but still keeping it somewhat angular and having 
connections grounded in classic bar styles." 


Above, right: “This was one of the earlier pieces where I started 
to move away from the standard ‘bar’ styles. 1 gave my AVE a 
lean and switched up my '5' to a different style and colors to add 
a little flizz to it. Playing with the shape and flow of my first three 
letters and countering it with my last letter being different was 
something Га been doing a lot around that time.” 


Vienna-based graffiti writer Keramik 
(“сегатіс” in German) has painted his 


happy, eccentric pieces for the past fifteen 
years. With a strategically lo-tech approach 
and a set oficonic “friends,” most famously 
his rabbits and horses, he works quickly 
and prolifically throughout Europe, and has 
also made a stop in the graffiti hotspot of 
São Paulo, Brazil. = 
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Toomer, а gigantic Chicano man, got his start in graffiti 

in 1988 as a junior highschooler in the gang-ridden 

neighborhood of South Los Angeles. Toomer describes 

the neighborhood as “a couple of feet from South Central, 

Watts, and Compton. In the early 1990s, every time 1 

went out of my house there was some car driving by and 
someone shooting out of it 


n my little town because there was gang problem, so 
Y would go to other. parts of the city. In the early 19905 _ 

| practically lived in downtown L.A. and had everything ig 
crushed with insu in | 
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Like plenty of New York’ s great тай | writers, Bronx native 
Yes 2 got his start when he was barely out of grammar 
school—in 1986, when he was just twelve years old. He 
remembers well the golden age of painted NYC subways, 
which came to an end in the 1980s, but he has helped keep 
the post-subway graffiti scene alive and well. Covering all 
bases of graffiti, Yes 2 pioneers new street spots and handles 
tracksides, legal walls, and clean subway trains. “I think it’s 
important to keep myself out there and push myself more 
and more with all levels of graffiti,” һе says. 


Many graffiti writers develop their lettering styles in 

an erratic manner full of pits and valleys, sometimes 
making a breakthrough, and sometimes coasting down 
from one. This process of development could be applied 
to many artists of any kind. However, looking over the 
photo albums of Sydney native Atome provides another 
experience. Each of his hundreds of pieces is like an 
animation still or single frame in a film. One, next to its 
contemporaries, may not look radically different. Yet look 
over years of his work and the development is plainly 
visible, the extensions, weighting, and placement of his 
individual letters more refined. 
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Boasting a wealth oflocal talent, a 
reasonably receptive general public, 
and a mild climate, the Chilean capital 
of Santiago has been a hotbed of South 
American graffiti styles for the past 
decade. Its relative isolation from much 


ofthe global graffiti scene has allowed 
the city’s painters to develop their work 
without the world looking over their | 
shoulders, a phenomenon that affects 
graffiti writers in many other cities. 


For over а decade, Brazil—and Säo Paulo in particular 
— has been a destination of choice for the astute 
observers of and participants in graffiti and street 

art. With a unique combination of both open-minded 
and prolific local talent—such as Flip and Titifreak, 
whose work is seen here on the left—coupled with an 
abundance of visible and paintable city walls, Brazil’s 
graffiti scene has become a hugely influential force. 
The omnipresence of pichacáo, the form of graffiti 
endemic to Brazil (also shown here on the right), 
functions as a raw and powerfully difficult counterpoint 
to the popular and colorful graffiti that the public easily 
recognizes as art. 
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Graffiti isn't simply for those who dedicate their lives to its practice. 
Anyone, whether young or old, can add to the hilarity and visual chaos 
that make the world worth living in. All it takes is a marking instrument 
and the inclination to mark. Not all graffiti is created equal—or created 
by equals. While members of the graffiti subculture often dedicate their 
lives to graffiti as an art form, there are many “civilians” writing graffiti 
on the walls of buildings and public bathrooms, among other places. 
Civilian graffiti differs from graffiti art not only in its technical mastery 
but also in its subject matter, from political commentary to toilet humor. 
“Гуе been known to get drunk and speak my mind on the wall of a bar 
bathroom or two,” says legendary Los Angeles bar patron Nicky Teri. 
"I'm not marking my territory —I just want to make people laug 
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Graffiti often gets a bad rap from angry citizens WE 

see it as a symbol of gang activity. In most cases, this = 
is a misconstruction, but there's certainly a small dose 
of truth to it. Gangs have embraced the art form as a 
manner of outlining their territory, and in cities such as 
Los Angeles, the tradition of gang graffiti dates back to 
the early 20th century. Referred to most.commonly as 


“blocks,” and less so as “placas,” gang graffiti draws | . 
_ heavily from Gothic and Old English lettering. 0 
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Being a gangster in L.A., there's a romantic image 
of the old school and old things,’ says famed L.A. 
tattoo artist Mister Cartoon. Unlike graffiti done 

т for individual fame, gang graffiti 


ar more straightforward and no-frills. As Mister 
toon explains, “It’s not done to be pretty; it’s 
ne to put territory down and let you know where 
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“It’s not done to be pretty; 
it's done to put territory 
down and let you know 
where you're entering.” 
Mister Cartoon 
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Inthe 1960s, angry young Säo Paulo residents decided 
that the cure for the inner-city blues was to write 

all over it, with spraycans or three-inch rollers and 
buckets of latex paint. As political messages were 
scrawled in the streets, the media named the writings 
after piche—tar—and called them pichacáo. By the 
1980s, the focus of pichacáo was not politics but 
individuals’ names and those of their crews. Pichacáo 
was entirelyıremoved from the worldwide explosion 
of stylized tags.and colorful letter-based murals. 
Today, it remains a phenomenon unique to Brazil, one 
with no artistic aspirations save for the sheer power 
of omnipresence. 


Pichadores keep their media simple: black or white 
spraypaint, or industrial-colored latex paint, often 
carried around in plastic soda bottles. The writing 
doesn't get colorful'or detailed: the best tags are 
spread out as broadly as possible across a surfaces 
Practically everything in Säo Paulo under 15 feet is 
covered in it, as are the tops of any buildings close 

to rooftop access. Some of the most prolific names in 
pichação belong to crews of twenty guys who overtake 
" EX and catch tags outside every window; 
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188 * GETTING UP / STREET ART 


Somewhere between graffiti, murals, and other 
quasi-legal expression outdoors has emerged a 
movement that so far eludes any better name than 
street art. In many ways, "street art" is best defined as 
artwork done in the streets, illegally, that doesn't quite 
qualify as graffiti because it doesn't feature the artist's 


“I’m happy when I see 
graffiti writers trying 
to communicate with 
people other than 
us ‘graffiti friends?!" Blu 


name front and center. Eschewing the name and 
style formulas of traditional graffiti, but embracing 
its irreverence and disregard for permission, street 
art has come to stay around the world alongside the 
graffiti movement from which it rose. Its media are 
wide open and still full of possibility. Street art can 
take the simple form of posters or stickers, or the 
more complex forms of fully rendered and elaborate 
sculptural installations or large murals. 


190 • GETTING UP / OBEY GIANT 


Shepard Fairey knows a thing or two 
about influencing culture. His visual 
propaganda has seeped into urban 
consciousness through its massive 
worldwide street presence alone. 

It all started back in 1989 with a 
whimsical sticker featuring a mug 
shot of Andre the Giant and orders 
to Obey him. This image was stuck 
to every imaginable surface in 
Providence, Rhode Island, as an 
experiment in phenomenology. 
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The success of the experiment can be 
measured by the reactions of unsuspecting 
passersby, forced to question why the 
images on Fairey’s stickers, posters, and 
hijacked billboards are there. With all 

the marketing babble oozing directly 

into our subconscious, it takes something 
out-of-place yet visually appealing to bring 
the scenery into focus. Fairey’s ideas have 
sparked an entire new movement in the 

art community, taking it from galleries to 
the street, and often back into galleries 
and even museums. As he says, “I have 
made 2.5 million stickers, 45,000 posters, 
and thousands of spraypaint stencils, by 
producing the stuff myself, bartering, 

or reinvesting money from posters sold. 

I know 1 have gotten more mileage from 
my money than any corporation.” 
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Street painting has run wild the world over. 
While graffiti writing is based on the letters 
of a name, more figurative work has been 
especially popular in Countries that don't 
use the Roman alphabet. These are street 
art paintings by R8bit, Bigud, and Límite in 
and around abandoned Soviet bunkers and | 
factories in Moscow, Russia. - 
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| 196 • GETTING UP / BANKSY 
Brush; street artist Banksy wastes no words or space in 
: delivering his powerfully ironic messages, which cover a 


broad range of social and political issues, from homelessness 


and famine to warmongering. No other artist today can say 
: so much in so few words, not only through his images and 

phrases but also his guerrilla-style stunts. In 2006, Banksy 

| received press all over the world after he placed a hooded 
mannequin in a jumpsuit, representing an alleged terrorist 
being held at the U.S. military's Guantanamo Bay detention 


facility, inside the confines of the Disneyland theme park. | 2. 
Other past feats include stealthily hanging his own paintings. 
in some of the world's largest art museums and ibo 
Paris Hilton CDs in record stores with his own “remixed” _ 
versions (featuring songs like “Why Am 1 Famous?”). He 

has also traveled to parts of the world beset with political 
struggles, such as Palestine and Chiapas, Mexico, to paint 
murals in support of the people whom he feels have been 
wronged by their ruling governments. 
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Toulouse native and current Barcelona 
resident Miss Van is renowned for her sultry 
female characters—known as poupées or 
“dolls.” Though they began to pop up on city 
center walls in the mid to late 1990s, they 
possessed an instant timeless quality, feeling 
as right as if women had been painting such 
characters in the streets since шош began. 


felt they were offensive to women, for the 
most part, Miss Van's work has a rare appeal 
across genders—an appeal that also extends 
to her gallery work. 
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Danish graffiti writer, street artist, gallery artist, and 
cartoonist Husk Mit Navn (“Remember My Name” 

in Danish) creates hilarious and goofy characters in 
a few short lines. He can make a solid mural with a 
single can of spraypaint, or he can fully and carefully 
render his work in a rainbow of colors. 
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sins figured out how to make “casts” of 
3 ја third grades, and many узага later—in 


the Це fresh air and have a sort of limitless 


ity to integrate into the various dynamics of public 


weather, traffic, day vs. night,” Mark began to 


i ‚1 Y does provoke a lot of thought about 
: of Humans, plastic and the environment.” 
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206 • GETTING UP /WKINTERACT 
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WK Interact is a French artist living in New York City, 
where he creates both studio and street artworks. His 
elongated black-and-white images of stretched figures 
are instantly recognizable, and should you be fortunate 
enough to stumble upon one, you’ll know it a block away. 


Invader is a Parisian artist whose fascination 
with pixelation has taken him around the 
world, first as a street artist installing his 
Space Invader mosaics in prominent locations, 
then again as a fine artist, taking on galleries 
and museums. Finding his creations, as with 
those of any artist working outdoors, is agame 
—though Invader takes his a step further, 
assigning point values to each work based on 
the location, with the higher point values for 
the mosaics in less-trafficked areas. 
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Beginning in late 2000, the Monster Project team has 
created site-specific installations focusing on the 
forgotten corners of cities including Boston, New York, 
and Providence. Often requiring extensive planning and 
late-night execution, each piece becomes a story, each 
installation an adventure. No two are exactly the same, 
as no two locations are ever identical. 


The intent ofthe Monster Project was always to end rather 
than to go “all city” or to “keep it real.” The Monster itself 
has always been secondary to the location. Ultimately, in 
that sense, the Project was fatalistic. If people are able to 
imagine the Monster where it is not, the Project's goal has 
been fulfilled, and the Monster has become unnecessary. 


“Our goal was always to point out 
the forgotten beauty in the city, 
those forgotten corners, decrepit 
walls, and neglected structures 
of any kind. The places we seek 
out are the grimy nooks where 
the Monster can quietly creep 
into existence.” 
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214 • GETTING UP / STREET ART INSTALLATIONS 


The Chicago artist trio of Juan Chavez, Mike 
Genovese, and Cody Hudson, along with local 
friends and numerous visitors, collect found wood 
and objects and install them on the various surfaces 
that they paint. In their Sur del Cero project, shown 
here and one of many combinations of mural, 
installation, and sculpture they have made, they 
neither waste nor want for materials—a perfect 
combination for art in the streets. 


The trio took their act on the road, bringing a big 
van to gather found materials. They drove from 
Chicago to Philadelphia, gathering found objects, 
turning them into artworks, and installing them 
along the way to their destination, the Philadelphia 
artist collective and gallery Space 1026, which 
exhibited the results of their travels in a 2006 show 
called “Long Walk Home.” 
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টি the conventions of street art ate so loose, in > 
reaction to the tight formulas.of traditiónab graffiti, it is 3 
all the more important for individual Street artists to 
create their own mediu ; 
m They need to find 

with the very barest of media, Italy’s Blu is amor 
Pa innoyátive of new generations of street painters, 
Operating irrespective of permission. With long rollers, 
brushes attached to poles, and a willingness to monkey 
upwards with any improvised ladder he can fij 

takes over abandoned spaces with entirely distinctive, 


simple characters. 
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220 • GETTING UP / OS GEMEOS 


The Brazilian twin brother team Os Gemeos (“the 
twins” in Portuguese) have been making their way 
around the world again and again in recent years, 
painting everything from canvases and installations 
in galleries to street graffiti and murals. These 


pictures show them working on a mural in Т kyo with 
Japanese artist Kami. 
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Chicago artist Jeff Zimmermann got his first mural gig by saying 
yes to a job other artists had turned down: a mural of the Virgin 
ھی شش‎ en of Guadalupe for a local pastor. It was 1996, and while he had 
ur ان‎ MS been painting in his apartment for a tiny audience of friends 

— = and roommates, suddenly tens of thousands of people saw his 
mural. He was on his way, but that didn't mean that finding walls 
to paint would be any less of a pain. 


= 


“Getting walls can ruin your self-esteem,” he says. “Quite often 
people just assume you have a scam. Like you just want to fall 
off your ladder and sue. I go to them, they don’t come to me, so 
there's a lot of rejection. You've got to convince people that they 
need a piece of public art on their property and that they need 
to come up with loads of money to fund it. This is easier after 
you've described in detail the amount of work involved, shown 
them quality past projects, and explained how the artwork will 
last around twenty years. Total budget spread out over twenty 
years equals not a bad deal. My advice would be to avoid 
projects with an emphasis on decision by committee. Waste of 
time. Find the yes-or-no person and deal with them alone." 


Jeff is white, but since white people like white walls, to put 

it starkly, Jeff has found a receptive audience in non-white 
neighborhoods. "In Chicago, most of my work is in Latino, 
mostly Mexican, neighborhoods. I've also been able to create 
some work in other cities as well as in Honduras, Puerto Rico, 
Peru, and Kenya.” 


With murals being a public artwork, what they depict often 
becomes a public process as well. “1 like to go prospecting 

in the neighborhood and meeting people,” says Jeff. “If you 

do enough of this some locals will open up to you and then 
you've gotta become a salesman to convince them to pose for a 
couple of photos. The people who shoot the best—with the most 
emotion, expression, etc.—get included in the artwork.” 


“These paintings don't always read like a mural,” Jeff continues, 
since murals often signify a dull image of community rainbows 
and hands holding the world. Ultimately, “a person can walk up 
and look left and right, then immediately say they don't get it. 
Well, it's not a billboard. Maybe the twentieth time you pass by 
something will hit you and you’ll gain some insight. Isn't that 
more rewarding?” 
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often violent competition between graffiti writers, 
the hazards of narrow ledges and barbed-wire 
fences, and the toxic fumes of spraypaint, there is 
the severe illegality of the art form. Many writers 
like to tell stories of legendary escapes from law 
enforcement, but for every close call there's a bust. 
In many places, graffiti is a felony offense, meaning 
a likely prison sentence—even five years is not 
unheard of for a writer who gets busted. 


The inspirations of street culture are all around us 
and often hidden in plain sight. Surprises, folk arts, 
environments, and all of the places and spaces that . 
beg for a creative improvement bring new ideas. 
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This underground house, named Clandestine Loft, was built 

in an unused culvert inside the Copenhagen subway system 
near Copenhagen Central Station. In early 2003, Swedish artist 
Adams and Danish artist Itso searched for a place to make a 
home in Copenhagen. Finding this culvert, they set to work, 
dividing its six meters of height into two floors. Furnishing the 
house with hammocks made from found mail sacks and stools 
made from train signage and odd pieces of wood, they would 
dress like Danish rail workers to avoid suspicion. They ran a 
very long extension cord to the main station in order to power a 
small refrigerator, stove, microwave, and lamp, and hung framed 
photographs of people who hung out at Central Station and 
whom they had befriended. In February of 2007, the house was 
discovered by rail workers and was destroyed. 
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Any bustling marketplace is a 
constant source ofinspiration, and 
street markets in India offer as vivid 
a collection of characters, clothing, 

гапа products as any. Functioning as 
flea markets, grocers, and outdoor 
hopping malls all in one, tfiere are- 
nnumerable markets in India, from 

` the calm:to the chaotic. 
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In the days of file sharing and music at the click ofa 
mouse, it’s easy to forget the mixtape—the original 
homemade music-sharing technique, and still a 
method of choice for dancehall, reggae, hip-hop, 
Ж and a host of retro enthusiasts. In Jamaica, the 

— A NU 7 mixtape is stilla vehicle of choice for many to get 
—— ری“‎ а. their music to Ше masses. 
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The township streetscapes of South 
Africa are a hotbed of handpainted 
signage, as tiny businesses compete with 
one another. The handpainted sign has 
enjoyed a renaissance in recent years as 
the townships experience post-Apartheid 
economic expansions, and while 
computers and vinyl have rendered it far 
less pervasive than before, new artists 
draw from its traditions as both a craft and 
a fine art. 


, 


Computer-generated vinylsignage.has yet to take 
over in cities.such.as Kathmandu, in the isolated 
ofN ерді; Sign painting shops there are = =: 


es 


| 


4 


OF THE WORLD'S BEST 


San Mig 


ER Fn LANGUAGE 


সানে eg E = A TRE e‏ بجی 
FUND тті আলি সানে ۷ RRA‏ 


4 ER, LANGUAGE ₪ "UITION ( 


F GE GRAPHIC PACKAGES WIS 01 LOMA IK COMPUTER পিল 
APPLICATION * E-COMMMLRCE © PACARAN. ут. ۰44,۷۸1 BASC, OE মহা ср ЖЫ 
MID. BAP OBS › BSC + SPICA, CLAS 


TRENCH © CHINESE * SPECIAL CLASS First oor низ সালিম Бет 


Ва т я Блага ла 
® WE = ৬0 имена 
۰۰ == 1 
Lp وس‎ 


Street advertising, religious paintings, and political party 
murals and graffiti are absolutely everywhere in Calcutta, 
long the center of radical politics in India. With such long 
traditions, both religious and political street painting has 
become part of the urban landscape in the city to a degree 
unseen elsewhere in most parts of the world. 
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Filled with the signature red, black, green, and 
yellow that dominate Jamaica’s national color 
palette, murals dot the landscape promoting 
the social and political ideals of the Rastafari 
faith, the Jamaican people, and in this case an 
Ital—Rastafarian soul food—restaurant. 
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A gigantic metropolis with up to twenty million citizens 
(depending on when you stop counting), Mumbai, India, is one of 
the five largest cities on earth, as well as one ofthe most densely 
populated, located on an offshore island with a fine harbor. 

On Митра15 streets, the chaos of street traffic in South Asia can 
be perfectly encapsulated in the activity of autorickshaws, the 
tiny, three-wheeled taxis careening everywhere. Autorickshaws 
are well-suited to city terrain. Able to dart through the narrow 
spaces of Mumbai traffic, their open structure gives them alternate 
doses of fresh air and exhaust fumes. As they are smaller and 
cheaper than standard taxis and less prestigious to drive or to 

use, their clientele is generally poorer than most. Unfortunately, 

as autorickshaws are smaller in size they tend to bear the brunt of 
any collision. Consequently, a practical safety message on the rear 
ofthe carriage has evolved this mode of transport into something 
of a folk-art medium. 


Most signs are out there to sell you something. 
Operating out ofa Coney Island sign shop in 
Brooklyn, Matt Wright makes signs that advertise the 
byproducts ofthe American Dream. And, if you can 
find him, you might be able to buy those sour grapes 
and a bottle of hurt that you’ve always dreamt of. 


4 


; om M 
یی‎ \% (A. TT 
“2% / e 
ro $5 v иш 55. es 


> © 
САРА) 
6 


= 


& 12 


uL» ave. | | 
И Тя 此 
۲ 
NUNES 
ШТА; 
І 10 / 
Si 


^ as 
LJ 
Wits 


2 
jan 


= 


СЕ лом MANIL 
- CHOCOLATE MONK 
С LAMA Е 


ritten and Ҹо 


The concert poster has long been both an art and a 
promotiónal tool. In cases where the-coficert venue is 
less than legally recognized, or when a smaller, more 
a in-the-know crowd is preferred, Concert posters often 
‘become more art than promotion. Hide the venue and 
the band name amid a jumble of colors and images, and 
: keep out the herds while attracting the people who get... 
it. Nowhere was this phenomenon more popular than in 
idence, R land, where for the past decade a 
y of artists and musicians has existed. 
tirely appropriate for a band’s first _ 
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Postering has long been a fine way to advertise 

without paying for the privilege of doing so. With 

a little persistence and a street team dedicated to 
maintaining poster presencein the centrally located 
spots where posters are tolerated and layered one 

on top of the other, any company or individual can 
advertise for free. Nobody knows how to break laws 
like politicians, and it's especially true in election _ 
seasons, when their posters, murals, and stickers 
appear absolutely everywhere in the public eye. 


asan‏ 0 ה 


- এ 


254 INSPIRATION / URBAN EXPLORATION 


4 ~ W 


0 


ЖЫ 


ל 


TUM 


| 0 


and Dan Ayers areu ban explorers, people 
drawn to the blank areas of city maps, in 
particular abandoned buildings and structures. 
Operating out of their base in the Baltimore 
area, they cover hundreds of miles, avoiding 
police and security and seeking out disused 
hospitals, asylums, prisons, power plants, 
tunnels, and even missile silos. Cameras in 
hand, Dan and Dan are expert trespassers. 


There is, of course, a right way to explore. “The 
common saying in the urban exploration world,” 
Dan Haga begins, “is ‘take only photographs 
and leave no more than footprints,’ and it 

pretty much sums up how to go about urban 
exploration. We have strong ethics against 
things like vandalism, graffiti, and theft. We like 
to leave a location exactly how we found it for 
the next person to see, and that is what other 
explorers respect.” 
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Urban exploration can be as simple as crawling 
through a hole in a fence, but it can of course get 

far more complex. These images were taken while 
exploring a massive drain running beneath Baltimore 
— one that required paddling a تہ‎ for a full 
kilometer underground. 


Graffiti has its sacred spaces, and 
the “Freedom Tunnels” on the West 
Side of Manhattan certainly qualify. 

It allbegan in the 1970s and 1980s 
when Freedom, an Upper West Side 
graffiti writer, began to use them 

as his personal gallery. The tunnels 
— while illegal to enter and regularly 
patrolled by police (or worse)— have 
attracted legions of graffiti writers 
from around the world. 


There is a peculiar and unofficial correlation between 
the number of abandoned properties in a city and the... 
creativity that city fosters. When city spaces are all 
tightly controlled, so are the ways in which expressio. 
bubbles to Ше surface, Burned-out buildings, trash 

in the streets, cracked pavements—these are the 1 
perceptible signs of urban decay, but then.there’s also | 
the invisible side of it: the people, who have largely 
abandoned such depressed areas. However, there 

are some people who reap certain benefits from the 
уасапсу. For graffiti writers, the empty buildings are 
blank canvases that are ripe for painting. For drug 
addicts and homeless people, those buildings give 
them rent-free roofs over their heads. Regardless of 
the illicit activity that these individuals engage in, the 
common thread.is that these areas of Urban decay 
provide relatively safe havens from police supervision. 


The former Adams Mark Hotel on 
City Line Avenue in Philadelphia. 
Today, the site has turned into a 
giant box store selling home goods. 
Photo by Robby Redcheeks. 
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Studio artists can employ every technique available to 
them in art schooling to get an appropriately aged and 
weathered patina on a surface they wish to paint. Of 
course, such spaces abound outdoors—such as in these 
images in the busy Thai metropolis of Bangkok—and they 
all beckon and inspire the creative people whose artwork 
takes them out of doors. 
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To many, the New York subways are the essence of street 
culture itself, and the decade ofthe 1980s, as they gradually 
became graffiti-free, were the end of the era. Still, not all the 
trains vanished, as over time the occasional well-preserved 
subway car would make its last journey to a Brooklyn or 
New Jersey graveyard for subway trains. The trains, as long 
as they lasted before heading to a watery grave in a New 
York harbor for a second career as part of an underwater 
tidal barrier, were like a museum for graffiti writers around 
the world. Except, of course, that hardly anyone could resist 
adding their own touch. 


It certainly isn’t only New York subway trains This train graveyard in Melbourne, Australia 
that fascinate graffiti writers, as by now —coincidentally located in the Brooklyn 
practically every single transit system on neighborhood— has been a target of graffiti 
earth, no matter how hidden, has been painted. writers, as have their running trains, of course. 
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Street culture has its many material obsessions, 
whether shoes, clothing, or vinyl records. What 
separates the fiends from the regular shoppers 

is a willingness to dig through entire thrift stores 
and warehouses to get their hands on that one find 
that makes it all worthwhile: the one that nobody 
else has. 
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requently changing roster c 


gallery. It was та by a group of former В 

Island School of Design students who moved 
Providence and t hiladelphia in the late 1990 
trying to keep the collegial and community spirit 
of both RISD and the Fort Thunder collective vibrant, 
as both had been profound influences. While the 
roster of Space 1026 artists—a partial list of longer- 
standing members includes Adam Wallacavage, 
Becky Suss, Andrew Jeffrey Wright, Ben Woodward, 
Isaac Lin, Courtney Dailey, Jesse Olanday, Max 
Lawrence, = > Crawford, and Thom Lessner | 
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In the art world, old and cool often translates into new and 
cool. The longstanding tradition of screenprinting, creating 
images by pulling layers of paint through mesh screens, 
has become a trendy medium for artists and designers. ; 
Because so many prints can be created from a single 
screen, the medium is perfect for those who want to mass- 


produce their work. And with new pr 'chnology, 


screenprinting can now be done by machines as precise 


as the hands of master artists. 


Since the invention of the printing press, way back in the 15th 
century, people have been able to spread information on their 
own terms, independent of any authority. Of course, the process 
became much easier when the photocopier came about in 

the 1960s, and even more so in recent years with the advent of 
desktop publishing and copy centers. Fanzines, or just 'zines, 
have become the unofficial newsletters of virtually every 
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subculture, from music to art to politics. The Do-It-Yourself (DIY) 
movement that sprang from the punk-rock ethic in the 1970s 
gave rise over the next thirty years to a vast number of punk 
‘zines, many of which have since become collectors’ items. Today, 
"zine publishers around the world hold annual ’zine festivals and 
conferences, where they can trade their wares and discuss new 
developments in publishing. 
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Though many subcultures grew organically 
from small gatherings, many have become 
national and even global phenomena, 
meaning that someone eventually had to 
document them—this is the Information 

Age, after all. The vast number of magazines 
on newsstands today dedicated to various 
lifestyles is a testament to both the influence 
and marketability of subcultures. Some of 
these magazines grew from ’zines, including 
the Asian culture publication Giant Robot 

and the feminist journal Bust. Others were 
started by large publishers strictly for their 
commercial potential, such as Condé Nast’s 
Lucky, a magazine dedicated to the culture of 
shopping. While large commercial magazines 
may be created as a result of a palpable market 
demand, independent publications often arise 
because their publishers feel the desire to 
share the things that excite them. 


“Any subculture with staying 
power really only has that 
power as long as people 
find it cool. If a magazine 
can give readers some solid 
evidence that its subject 
matter is really cool, 1 
prolong the shelf life of both 
that subculture and itself.” 
Shepard Fairey 
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bar for the graffiti world and integrate its 
into the wider world of street culture and 
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The Floridian duo Friends With You, Sam Borkson 
and Tury Sandoval, base their work on an 
evolving cast of characters—Friends— which 
have thus far taken shape in the form of designer 
toys, large gallery installations, digital video, 
graphic design, and other media. When the two 
began to work together, Sam had just returned 
from Japan, where the sight of people walking 
around with little talismans and tchotchkes 
dangling from their backpacks gave him and 
Tury their next idea for collaboration. The duo 
figured out how to sew and began to make 
prototypes for plush stuffed toy characters, each 
with a name, story, and special powers. Malfi and 
the Albino Squid, among others, were born. 


It's not so easy for painters to carry their easels in their pockets, 

or for potters to hide their kilns in their socks. Unlike such 

artists, graffiti writers lack the luxury of working in safe, private 
environments, but because they're constantly on the go, they turn 
to the most portable instrument of art: the marker. While spraypaint 
is ideal for large-scale works, the convenience and precision of 

the paint or ink marker—whether assembled in a factory or by the 
graffiti writer—make it the medium of choice for smaller things 
such as tags, often written on stickers that are then applied to 
various surfaces. 
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Baseball fans have their trading cards. Music lovers 
have their records. Collecting is an important way 
for people to connect to the subcultures they love. 
Graffiti has its material obsessions, with its most 
basic tool of the trade being the most obvious. Unlike 
most other kinds of paint, spraypaint is an absolute 
pain to mix in order to customize colors, leaving 
graffiti writers quite dependent on the seasonal 
color offerings of the paint companies. Colors, 

like anything else, are subject to fashion, and are 
frequently discontinued. Because of this, there is a 
class of graffiti writers who specialize in scouring 
paint stores for the old and discontinued paints in 
long-unavailable colors. Always keen on aesthetics, 
writers look for not only the rarest cans but also the 
ones with the most beautiful or quirkiest designs 

and logos. The choice of whether to use the paints or 
keep them intact as a part of a collection is, of course, 
up to the individual. 
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A show, a protest, an art opening—there is always 
something going on. In the end, street culture is about 
people, and the more we get together, the more we 
see who we truly are. Yell, scream, sing along, posture 
preen, and network—it takes a crowd. 
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Massive, multi-day music festivals have abounded 

in recent years, each one with dreams of being to its 
generation what Woodstock was to its. A short list of 
annual festivals—some active, others defunct— includes 
the “Isle of Wight Festival” and “Glastonbury” in the 
U.K.; “Roskilde” in Denmark; “Big Day Out” in Australia; 
“Burning Man” and “Bonnaroo” in the U.S.; as well 

as traveling single-day festivals like “Lollapalooza,” 
“Ozzfest,” “Lilith Fair," and “Warped.” 


“These mostly come from walking around at huge music festivals. 
Each kid grabbed my attention for some reason, some obvious, 
some not.... One of these kids was in a little makeshift jail at a 
festival, having been busted for something or other. This was the 
only frame I got off before some security guard yelled at me—try 
to guess which kid it was.” 

Dan Monick 
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Baile Funk, commonly called a Funk Ball in English, 
has been the largest musical movement to emerge 
from Rio de Janeiro since Bossa Nova. Coming from 
Rio's favela shantytown neighborhoods, ithas always 
struggled with its relationship to the large criminal 
gangs that run the neighborhoods and inevitably 
enter the Baile Funk culture as well. At the same time, 
it's a party as fun and sexy as they come. Only in Rio. 
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Much like rock 'n' roll à generation before, hip-hop 
music has developed its own culture and spread around 
the world as the voice of young people everywhere. 
Hip-hop first emerged as a recycled blend of various 
reinterpreted styles, and it has carried that tradition 
everywhere it has gone, allowing its adoptive fans to 
create their own unique forms of hip-hop. In places 

such as Casablanca, Morocco, hip-hop has melded with 
traditional musical styles, creating an identity and appeal 
that axe.both distinctive and universal. Shown here is the 
"Boulevard des Jeunes Musiciens" festival in Casablanca, 
featuring bands from both France and Morocco. 
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aggressive, confrontational, passionate. There was Ж 
a glamorous, im: cons ous side to punk, and as that 
side morphed in ; e in the early 1980s, the more 


-.. belligerent sid« volved nto a style known as hardcore. This 


evolution окр сер arily i in American cities such as 

New York, Los Angeles, and Washington, DC, thanks to bands 
such as Black Flag, the Cro-Mags, Bad Brains, and Minor 
Threat. Hardcore abandoned the done-up hair and calculated 
fashion of 1970s punk in favor of shaved heads and hooded 
sweatshirts. Both the shaved-head look and hardcore music 
have been adopted by many neo-Nazi “skinhead” groups, but 
there are also many skinheads in the hardcore scene who are 
vehemently opposed to the prejudice and hatred spread by 

" their neo-Nazi lookalikes. Besides the racist and anti- чо 
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A party just isn’t a party without music, and the quality of that music 
often determines the quality of the party. Enter the DJ. With an 
unofficial degree in crowd psychology, the expert DJ knows exactly 
which tracks can get people dancing and which ones can get them 
romancing. During the nascence of hip-hop in New York City, DJs 
were the chiefs of crews that would compete to see who could rock a 
party the hardest. The most skillful and coordinated of those DJs could 
transform their turntables into musical instruments by manipulating 
the records by hand— what we know today as “scratching.” DJing once 
meant spending years building a record collection and having ће - 
muscle to ћаш heavy crates of vinyl to parties. Nowadays, with the 
development of digital music technology, virtually anyone with a CD 
or MP3 collection can be a DJ. The only requirement is to know how to 
move a crowd. 
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Mark the Cobra Snake is an expert partygoer in Los Angeles and 
seems to know the right places to go by way of his wide network of 
friends. He brings a camera whenever he heads out, because he never 
knows just where he'll end up. He tries very hard to avoid paying for 
silly things like cover charges and drinks, which are always free if the 


right friendly confidence is on display. Of course, when that fails, he's 
never afraid to en up a VIP pass out of the trash. His is an approach 
ill g Mark just may end up 
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In Belgrade, Serbia, and across the world, soccer 
more than just the most popular sport—it is 

also a bond that can unite people of different 
social classes, ethnicities, and nationalities. The 

camaraderie among soccer enthusiasts, whether 

i playing together or watching their favorite team, 
is surpassed only by the jubilation they share in 
victory. Even in the most war-torn and impoverished 
parts of the globe, soccer provides an escape from 
everyday struggles and an opportunity for triumph. 
Though the act may be as unremarkable as kicking 
a ball across an imaginary line, for a child it can 
seem like the feat of a lifetime. 
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An outgrowth of the specially outfitted stock cars used by 
1920s alcohol bootleggers in the Prohibition era, NASCAR— 
the foremost organization of stock car racing—has a 
reputation in the United States as having a proudly redneck 
and working-class fanbase. Whatever truth there is to that, 
these fans make that reputation a bit more complicated, 
however proudly they embrace their stereotype. Passes 

to the infield (the area inside the race track's loop) at these 
major NASCAR races cost thousands of dollars, and the 
recreational vehicles that fill them for the duration of the 
race are often million-dollar-plus behemoths. 
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. The creation of skateboarding parks throughout the world 


- often begins with a derelict space under an eleVated freeway. 
Such spaces offer shelter from rain, but little else in terms of 

“attractive real estate—which is exactly what skateboarders 
want: dry space where they can be left to their own devices. 
All that skaters generally ask is a green light and a blind eye 
from authe rity—they'l handle ue rest, from the граф: апа 


Often-referred to Бу its fans as “the:ssweet science,” the sport of 
boxing is generally anything but sweet. The grueling workouts and 
of course the vicious punching—both giving and taking—make 
boxing one of the most physically demanding sports in the 

world. It's also a way for many street kids to escape the dangers 

of the ghetto and make names for themselves. Usually, it's the 

most intensely dedicated who succeed in the sport, and that 
intensity permeates all aspects of boxing, including the fans. Says 
photographer Carlos Batts, “The first time I visited a boxing gym, 

I walked in and instantly felt that there was a deep, relentless 
pulse to the place. The staccato repetition of fighters hitting speed 
bags; the slower bass of punches to heavy bags; the evenly spaced 
grunts coming from boxers sparring in the ring—it was rhythmic 
and kinetic. I was electrified.” 


The Mexican Lucha Libre masked wrestlers have been 

a campy and humorous inspiration for many an artist 

or fashion designer. After all, ifit looks good on these 
guys, it'll look good on anyone. Today, though, the drama, 
mayhem, and relentless smack talk of pro wrestling are 
no longer confined to the gigantic arenas and cable TV. 
Semipro wrestling has become a sensation in gymnasiums 
and recreation centers around the country, as fans clamor 
for up-close excitement on a local level. More and more 
individuals have also become participants in the action 
with the rise of backyard wrestling, which allows for 
endless amounts of violence without the need to actually 
resolve any sorts of genuine disputes. 
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Who knew that a tasty, jellylike dessert could become such 

an appealing medium for grappling? The delight of fans and 
combatants alike at the age-old sport of mud wrestling drew 
interest in fighting in other slippery materials, including the 
Bill Cosby-endorsed treat known as Jell-O. While some take the 
activity more seriously than others— particularly the Amateur 
Female Jell-O Wrestling team (www.jellowrestle.com)—Jell-O 
wrestling, as a spectator sport, is more about watching bikiniclad 
women get wet and slimy than it is about physical domination. 
For some, though, it's a combination of both. "What's better than 
girls, Jell-O, and gratuitous violence?” says Pat Boyd, #44, B-CC 
Battlin’ Barons, class of '96. 
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Pigeon keeping is a pastime in many parts of the world, but it 


has a special place in New York City’s outer boroughs. Co 
each May, the skies of Brooklyn fill with clouds o sen 
up by their keepers. Its a contest between keepers, the goal 
being to have a flock to which the pigeons of other flocks are 
drawn. After the birds come down, the РОУУ5 are identified 
using the leg bands each keeper gives them, phone calls are > 
exchanged, and much trash is talked. у 


Mike Alicea was hooked on pigeon keeping at an early age. 
“By the time I was fifteen, I was holding down a thous 
birds in my coops.” So, how does a young teena 
own a thousand pigeons? “Well, back then a lot © 
that kept pigeons were old white men, Germans i 
around here, and, well, they didn’t keep no locks 
coops”—here Mike trailed off a bit, smiling— "an 
people in those days that stole around here уеб, 
Puerto Ricans like myself.” Mike would run up {ой - 
rooftops, duck down his head into their coops, а 
grab birds one after another, stuffing them into a 
sack. He’d heave the sack off the side of the buil 

_ one of the three-floor walkups so common to В 
walk ош empty-handed. Collecting Ше sack at Ме; 

_ level, he'd pull out the unlucky birds that broke the 
alls and introduce the survivors to his coop. 


Stuffing birds into a laundry sack is a crude way to play 

the game of pigeon keeping, but it generates the same end 
result as a win by elegant means. Every pigeon keeper is 

in competition with one another, and the goal of the game is 
to capture the pigeons of another keeper with a well-trained 
flock of your own. At the sight of a rival's pigeons in flight, 
the keepers spring to action, releasing their own flocks. As 
the masses of birds converge, the keepers begin the process 
of coaxing their own flock—along with the opposition's birds 
—back to their rooftop to be locked back up in their coop. 


“We have our unique skills, 
but we use them in a way that 
we build a collective identity 
through our work, rather than 
uniting just in name.” 


Jordan Nickel 


The street art collective known as We Are Supervision has 
left an indelible mark on cities across America, changing 
the urban aesthetic through its unique method of turning 
urban blankness into landscapes. The crew are also 
known for their photography, and the photos from their 
adventures around the country show how they’ve both 
interpreted and altered the environment around them. 
Besides simply creating art, We Are Supervision observe 
the crazy world they live in, finding art everywhere, and 
documenting it honestly and authoritatively. They have 
also managed to forge an identity as a team, rather than 

a collection of individuals. For the collective, there would 
be no “Supervision” without the “We.” According to Jordan 
Nickel, one of its founding members, “We can't say that 
anything we do is ‘mine’ or ‘yours, because we’ve built 
this creative vision together. We have our unique skills, but 
we use them in a way that we build a collective identity 
through our work, rather than uniting just in name.” 
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Popular in the U.S. and Japan, drum lines are made up of the 
marching percussion and sideline percussion sections of a 
marching band. Drum lines blend music performance, marching, 
dance, and theater. Most drum lines are connected to high 
schools, and marching band season runs from October to 
November or December, with national championships in April. 
Because of their connection to high schools, drum lines are the 
de facto training ground for many musicians who eventually go 
on to any rhythm-driven musical genre, from hip-hop on down. 


Drum line performances usually take place in auditoriums 

and gymnasiums as percussion ensembles looked for ways to 
maintain their skills during the winter months when performing 
outdoors on football fields was not practical. If you're in a drum 
line, you’ll most likely be playing snare drums, tenor drums, 

bass drums, cymbals, xylophones, or marimbas. Vibraphones, 
tambourines, chimes, and timpani are also commonplace. 
Sometimes you'll find kids playing unconventional instruments 
such as trashcans, barrels, pipes, and brooms. Set design is a key 
aspect of drum line performance, and painted floor coverings and 
backdrops are often used to portray a story as the group performs 
the music in and around various props. 
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Enormous protests greeted both the 
Democratic National Convention in Boston in 
2004 and the Republican National Convention 
in New York the same year. Part anarchist - 
punk, part hippie peacenik, and partmild- 
mannered activist, these protesters created a 
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Within the concrete and asphalt of the city, it's often a pleasant 
surprise to find even the smallest patch of green space. Some 
cities have beautification projects that are responsible for bursts 
of flora, but others have groups of private citizens—called 
“guerrilla gardeners"—to thank for the greenery. Though 

their work is illegal, guerrilla gardeners almost always find 

a positive response from their compatriots. Even the public 
officials forced to turn a blind eye can't help but sneak a peek 
over their shoulders at the landscaping that brings new charm 
to the urban aesthetic. 


Much of what is called “public space” is anything but, 

and Stockholm-based artist Adams has created dozens of 
projects to show and combat this. One of his most ingenious 
has been to cut the padlocks that close doors and gates to 
purportedly public spaces, then replace the locks with ones 
to which he has the key. Those keys are then stored in library 
books in Stockholm's public libraries, along with maps to the 
spaces that the keys open. 
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Traveling to war-torn places throughout Asia, the Middle 
East, and the Balkan states, Brian Liu signs his life 

away and accompanies teams of land mine removers, 
photographing and filming as he goes. In Kabul, 
Afghanistan, he cut a metal stencil with the word “Disarm,” 
and handed it out to local cops and kids to spraypaint the 
word on torched-out tank and wall carcasses. 
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have developed their own n culture. Naturally, as МА drug | 
have different effects, both short- and long-term, the Cultures - 
that revolve around these Aruga have taken vastly different 
shapes. In the case of mé | 1 | 
—ahem—high art form. 
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indulgence. “When 2 time to get freaky, Tri always down to try 
something—or someone—new,” says well-known New York City 
swinger Mike Eisen. “1 like to keep my options open.” 


Art Basel Miami Beach is the reigning star in the 
cosmos of art fairs, which bring together the 
high-end art world with the ultra-rich that feed it. 
As such, it also functions as a debutante ball for the 
popular street cultures of the world as they make 
their transformations into high art. Every art dealer 
and artist with aspirations looks to it as the place 

in which to make their presence felt in the rarefied 
world of big spenders with their hands on the art 
world's levers. Whether Art Basel is where street 
cultures go to flourish or to be declared dead—that’s 
a matter of contention. Naturally, with all that money 
around, it ceases to be about the art at some point. 
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Graffiti jams, such as this one heldin Rio de Janeiro's docklands, 
serve as a meeting and networking venue for local and international 
graffiti writers, as wellas.a time for the curious public to interact with 
some of the artists who shape their city's surroundings. Large-scale 
graffiti events have been held in cities around the world, often with 
the expressed aim of gathering as many artists from around the world 
as possible. Centrally located United States cities such as St. Louis 
and Cincinnati have hosted large American events, while in Europe, 


there are nowigraffiti events nearly every weekend of the long 
summer in one city or another—though for sheer scale, nothing has 
yet matched the Wiesbaden (Germany) “Wall Street Meetings,” held 
at an abandoned slaughterhouse in the late 1990s and early 2000s. 
The largest, in 2000, drew upwards of 500 artists and more than 
10,000 spectators, plus enough law enforcement to keep a loose 

lid on everything. 
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FAQ 
WHERE CAN 1... 


...look to find out ће latest happenings in 
popular and street culture on a general level? 
www.swindlemagazine.com 
www.coolhunting.com 
www.beinghunted.com 
www.thebrilliance.com 
www.arkitip.com/intelligence 
www.hypebeast.com 

www.agendainc.com 
www.spinemagazine.com 

Each of these sites features a broad range 

of news, write-ups, and upcoming events, 


as well as links to many more sites of interest. 


...find out more about goings-on in fashion 
and clothing? 

www.superfuture.com 

www.clawmoney.com 
www.thecobrasnake.com 

These sites (along with the general ones 

listed above) cover fashion on global or 


regional levels. 


· „Епа more information about skateboarding, 
monster bikes, and so on? 
www.blacklabelnyc.com 
www.skateboardingsucks.com 
www.haveboard.com 

These sites feature discussions, links, 


and events. 


...look to find the latest in both graffiti 

and street art? 

www.]12ozprophet.com 
www.woostercollective.com 
www.theartwheredreamscometrue.com 
www.artcrimes.com 

www.obeygiant.com 

www.garagemagazine.net 

These sites are huge repositories of photographs, 
discussion, and information relating to art 


in the streets. 


...find collections of interesting and 
esoteric culture? 

www.tinyvices.com 
www.hustlerofculture.com 
www.megawordsmagazine.com 

With unusual features and links, these sites give 


individual windows on the culture of today. 


...find information on parties, concerts, 

and other urban get-togethers? 
www.lastnightsparty.com 

www.newstoday.com 

www.turntablelab.com 
www.ameobarecords.com 

Featuring upcoming events and links to even 

more lists of upcoming events, as well as photos of 
past parties and so on. Some also have extensive 


shopping selections. 


Further Reading 

Adbusters: 

www.adbusters.org 

Roger Gastman, Darin Rowland, and lan Sattler, 
Freight Train Graffiti, Thames 8: Hudson: London, 
2006 

Tristan Manco, Lost Art, and Caleb Neelon, Graffiti 
Brasil, Thames & Hudson: London, 2005 

Nusigns: www.myspace.com/nusign 

Anthony Smyrski, Public Wall Writing in Philadelphia 
SWINDLE Magazine: 

www.swindlemagazine.com 

Underground Productions: 


www.underground-productions.se 


Contributors 


Adams: Photographs on pages 230-231, 
352-353 


Atome: www.atome.com.au 


Photographs on pages 170-171 


Aves: Photographs on pages 162-163 


Carlos Batts is a photographer, filmmaker, 
and curator living in Los Angeles. 
www.carlosbatts.com 

Photographs on pages 12-13, 26-27, 226, 
330-331, 362-363, 370-371 


David Bean is a Nashville-based 
photographer. 
www.visualreserve.com 


Photographs on pages 264-265 


Travis Beard has been a working and 
traveling photojournalist based in 
Australia for the past nine years. 
www.argusphotography.com 


Photographs on pages 26-27, 268-269 


Allen Benedikt is a publisher, designer, and 
creative alpha male based in New York City. 
www.akanyc.com 

Photographs on pages 62-63, 130-131, 
140-141, 290-291 


Jean Berry is a youth culture and 


underground music journalist and 
photographer born in 1980 and living 
between France and Morocco. 
indyjean@gmail.com 
www.flickr.com/photos/indyjean/sets/ 


Photographs on pages 314-315, 318 


Blu: www.blublu.org 


Photographs on pages 218-219 


Angela Boatwright is a photographer living 
in New York City, where she runs Killer of 
Giants, a matchmaking service for artists 
and like-minded sponsors. 
www.killerofgiants.com 

Photographs on pages 26-27, 31, 46-47, 
124-125, 138-139, 190-191, 258-259 


Boogie was born and raised in Belgrade, 
Serbia, moving to New York City in 1998. 
He travels the world photographing drug 
addicts, gangsters, sad city scenes, and 
the occasional group of youngsters 
playing soccer in Belgrade, to which 

he returns every year. 

www.artcoup.com 


Photographs on pages 26-27, 324-325 


Philip Buehler is a photographer and Woody 
Guthrie historian in New York. 
www.modern-ruins.com 


Photographs on pages 266-267 


Ceaze gets busy on walls and paints graffiti 
and tattoos up and down the East Coast ofthe 
United States and around the world. 
www.theseventhletter.com 


Photographs on pages 18-19, 143 


Tristan Ceddia is an Australian artist and designer. 


www.serpspress.com 


Photographs on pages 280-281 


Cense paints a lot. 


Photographs on pages 156-157 


Con is still at it. 


Photographs on pages 156-157 


D30 paint trains. 
Photographs on pages 154-155 


Daniela Dacorso is a photographer based 
in Rio de Janeiro, Brazil. 
danidacorso@hotmail.com 


Photographs on pages 16-17, 308-311, 362-363 


Dalek is a Brooklyn-based artist and designer. 
www.dalekart.com 


Photographs on pages 18-19, 272-273 


Day 19 is a photography team comprised of 
husband and wife Jeremy and Claire Weiss. 
They are based in Los Angeles. 
www.day19.com 


Photographs on pages 8-9, 26-27, 304-305 


Daze (Chris Ellis) is an artist and 
photographer from New York City with a 
thing for Brazil. 

www.dazeworld.com 


Photographs on pages 366-367 


Wendy Dembo is a New York City-based 
independent strategic marketing and trend 
consultant who finesses innovative collaborations 
between visual artists and corporations. 
www.coolhunting.com 


Photographs on pages 220-221 


Abbey Drucker is a photographer based 
in New York. 
www.abbeydrucker.com 


Photographs on pages 301-303, 364-365 


Per Englund is a Swedish photographer. 
www.per-englund.com 


Photographs on pages 68-69 


Rob Erickson is a Philadelphia-based artist 
and photographer. 
www.roberickson.com 


Photographs on pages 88-91 


Shepard Fairey: www.obeygiant.com 


Photographs on pages 192-193 


Aaron Farley is a photographer living in Los 


Angeles. He shoots photos because he is addicted. 


www.aaronfarley.com 


Photographs on pages 36, 38, 83, 84-85, 110, 
332-333, 344-345, 370-371 


Todd Fisher lives and works in New York. 
www.toddfisher.net 


Photographs on pages 360-361 


Friends With You: www.friendswithyou.com 


Photographs on pages 26-27, 292-293 


Garage Magazine is an Italian graffiti concern. 
www.garagemagazine.net 


Photographs on pages 152-153 


Mike Genovese is a Chicago-based mixed 
media artist. www.genovesestudios.com 


Photographs on pages 214-217 


Mike Giant: www.mikegiant.com 
Photographs on pages 8-9, 18-19, 26-27, 
40-41, 150-151, 160-161, 248-249 


Chris Glancy grew up in a tiny trailer in 
south Florida, and now lives in a Los Angeles 
apartment of the same size. 
www.ephemeroi.com/clients/visualsniper 


Photographs on pages 2-3, 8-9, 26-27, 54-55 


Valerie Green: www.valeriegreen.la 


Photograph on page 67 


Histo is a wandering graffiti writer. 


Photographs on pages 14-15 


Cody Hudson is a Chicago-based artist 
and designer. 
www.struggleinc.com 


Photographs on pages 214-217 


Husk Mit Navn: www.huskmitnavn.com 


Photographs on pages 200-201 


Inti is a Santiago-based graffiti writer. 


Photographs on pages 172-173 


Invader: www.space-invaders.com 
Photographs by Invader and SCS on 
pages 208-211 


Isto is a Copenhagen artist. 


Photographs on pages 230-231 


Malcolm Jacobson is a Stockholm-based author 
and editor of Underground Productions. 
www.dokument.org 


Photographs on pages 188-189 


Malia James photographs musicians and 
gardeners in the UK and elsewhere. 
www.maliajames.com 


Photographs on pages 350-351 


Jase is up on tens of thousands of freight trains. 
www.infamythemovie.com 


Photographs on pages 156-157 


Mark Jenkins: www.xmarkjenkinsx.com 


Photographs on pages 202-203 


Nik Jung is a Los Angeles photographer. 
www.nikolausjung.com 


Photographs on pages 102-103 


Colby Katz was born in Washington, DC, 
went to New York University, and lives in 
Fort Lauderdale, Florida. 
www.colbykatz.com 


Photographs on pages 44-45 


Kem 5: Photographs on pages 158-159 


Keramik: Photographs on pages 
164-165 


Knitta: www.knittaplease.com 


Photographs on pages 368-369 


John LaCroix runs Medicine Agency, a design 


and marketing company in the Bay Area. 
www.medicineagency.com 


Photographs on pages 301, 326-327 


Leigh Ledare is a photographer living and 
working in New York City, currently enrolled 
in the MFA Visual Arts program at Columbia 
University. 

www.tinyvices.com 


Photographs on pages 106-107 


Brian Liu runs the Washington, DC, 
design firm Toolbox DC. 
www.toolboxdc.com 


Photographs on pages 354-357 


Amanda Lopez is а Los Angeles 
photographer. 
www.amandalopezphoto.com 


Photographs on pages 26-27, 252-253 


Alex Lukas is an artist and publisher from 


Cambridge, Massachusetts. He also did the drawings 


scattered throughout this book. 
www.cantabpublishing.com 
| Photographs on pages 278-279, 282-283 
ٰ 
| Mark the Cobra Snake is а Los 
| Angeles-based photographer. 
www.thecobrasnake.com 
Photographs on pages 70-71, 320-323, 


370-371 


Teri Memolo is a Washington, DC, 
photographer. www.rosinaphotography.com 
Photographs on pages 76-77, 232-233, 
294-297 


Miss Van: www.missvan.com 


Photographs on pages 198-199 


Dan Monick is a photographer and curator 
living in Los Angeles. 

www.danmonick.com 

Photographs on pages 26-27, 64-67, 196-197, 
271, 306-307, 319 


Monster Project: www.cantabpublishing.com 


Photographs on pages 212-213 


Dominic Neitz: www.dominicneitz.com 


Photograph on page 67 


Newa is still around. 


Photographs on pages 18-19 


Estevan Oriol is a Los Angeles-based 
photographer, filmmaker, and fashion 
executive. 

www.estevanoriol.com 

Photographs on pages 26-27, 56-59, 
108-109, 112-117, 178-181 


及 8bit creates and documents street art 
and graffiti in Moscow. 
www.visualartifacts.ru 


Photographs on pages 194-195 


Kurnal Rawat is part ofthe founding duo 
of Grandmother India, a design and creative 
house based in Mumbai, India. 
www.grandmotherindia.com 


Photographs on pages 246-247 


Rebel is 100% Brooklyn. 
Photographs on pages 8-9, 60-61, 
150-151 


Robby Redcheeks is a Philadelphia-based 
photographer. 

www.robbyredcheeks.com 

Photographs on pages 42-43, 262-263, 

270, 316-317 


Remio runs around the world and writes on it. 


Photographs on pages 156-157 


Revok continues to blow the doors off graffiti's 
possibilities. 


www.revokl.com 


Photographs on pages 22-23, 142, 144-145, 150-151 


Peter Dean Rickards is a Jamaican photographer. 


www.afflictedyard.com 


72-73, 358-359 


Travis Roozee is a “Colombophile” living 
in Brooklyn. 
www.travisroozee.com 


Photographs on pages 336-339 


Saber: www.saberone.com 


Photographs on pages 146-147, 150-151 


Tod Seelie is a photographer living in Brooklyn, 
New York. He has rafted the Mississippi. 
www.todseelie.com 


Photographs on pages 98-101, 312-313, 334-335 


Ryan Shea-Pare is an artist and designer 
in Boston. 
www.hiremeimtalented.com 


Photographs on pages 346-349, 370-371 


Bryan Sheffield shoots tons of musicians. 
www.bryansheffield.com 


Photographs on pages 370-371 


Eliot Shepard: www.eliotshepard.com 


Photographs on page 82 


Yuri Shibuya is a Tokyo-based photographer 
and ’zine-maker. 

www.yurishibuya.com 

Photographs on pages 86-93, 236-237, 
244-245, 298-299 


Skeptik works with the CIA in Langley, 
Virginia. 


Photographs on pages 370-371 


Fred Skinner is a retiree living in 
Jacksonville, Florida. He lived in Pakistan 
from 1994 to 1996. 

Photographs on pages 74-75, 97, 

118-121 


Smith has never slowed down. 


Photographs on pages 156-157 


Space 1026: www.spacel026.com 


Photographs on pages 274-277 


The Squid + MFG is a Los Angeles concern. 
www.danceright.net 


Photographs on pages 78-79 


Peter Tannenbaum is a photographer 
based in the Boston area. 
www.petertannenbaum.com 


Photographs on pages 284-287 


Sonja Teri lives in Los Angeles with the 
best boyfriend in the world. He spoils her. 
She has a dog that is not the brightest. 

It runs into walls. 
www.swindlemagazine.com 


Fhotographs on pages 8-9 


Toomer: www.infamythemovie.com 


Photographs on pages 166-167 


Too Tall Jahmal has been capturing life around 
him as a hedge bet against rapid memory loss. 
www.TooTallJahmal.com 


Photographs on pages 26-27, 227 


"Urban Atrophy is the Baltimore-based 
exploration team of Dan Haga and 
Dan Ayers. 

www.urbanatrophy.com 


Photographs on pages 254-257 


Rick Valenzuela is a photographer living 
in Bangkok. 
www.rickv.com 


Photographs on pages 80-81 


Jason Vaughn is a Los Angeles photographer. 
www.jasonvaughnart.com 


Photographs on pages 26-27 


Garth Walker founded Orange Juice Design in 
Durban, South Africa, and publishes 


I-Jusi magazine. 


www.ijusi.com 


Photographs on pages 122-123, 238-239 


Adam Wallacavage is a photographer and artist 
from Philadelphia. He makes chandeliers. 
www.monstersizemonsters.com 

Photographs on pages 24-25, 32, 35, 48-49, 
274-277, 279, 328-329 


We Are Supervision: 
www.wearesupervision.com 

Photographs on pages 4-11, 26-27, 94-97, 
126-129, 132-133, 176-177, 272-273, 288-289, 
340-343, 362-363 


Craig Wetherby is a New York-based 
photographer. 
www.craigwetherby.com 


Photographs on pages 50-53 


WK Interact: www.wkinteract.com 


Photographs on pages 204-207 


Yes 2 is a graffiti writer from the Bronx. 


Photographs on pages 168-169 


Zekis is a Chilean graffiti writer now 
living in Brooklyn. 


Photographs on pages 172-173 


Jeff Zimmermann: www.jazim.com 


Photographs on pages 222-225 


Roger Gastman: 


www.swindlemagazine.com 


Roger Gastman has been involved in the arts 
since he was a 14-year-old graffiti writer in the 
Washington, DC, area. Since then, he has spent 
over fifteen years at the organizational forefront 
of the street and graffiti art movement, helping it 
reach mainstream audiences. He has founded and 
published two of the most respected pop culture 
magazines of the last decade— While You Were 
Sleeping and SWINDLE (co-publisher)—as well as 
more than a dozen highly sought-after art books. 
He has worked with internationally recognized 
artists, produced films and commercials and 
helped a diverse list of multi-national automotive, 
beverage, food, footwear, fashion, cellular, and 
gaming companies deliver their brand messages 
with authenticity and style. In 2005, Gastman was 
supervising producer and creative consultant for 
the feature-length graffiti documentary Infamy, 
and is currently working on several film projects, 
including Brandalism, a documentary that looks at 
the connection between art and corporate culture. 
With deep roots in the worlds of graffiti and 
street art, Gastman is a trusted mediator between 
the underground art scenes and mainstream 
culture. He has facilitated the donation of graffiti 
artifacts to the Corcoran Gallery of Art in 
Washington, DC. As a leading expert on the history 


of graffiti, Gastman has held educational speaking 


engagements at universities and major museums 


across the country. 


For over a decade, Gastman has nurtured the 
careers of artists, overseeing the maturation of 
underground art scenes into legitimate facets of 
contemporary society. He has been called a double 
agent. By remaining on the cutting-edge while 
respecting the history of street culture, Gastman 
and his team of media professionals continue to be 
trusted by artists and commercial clients alike to 


showcase work with credibility and respect. 


Roger's photographs appear on pages 8-9, 
26-27, 150-151 


Caleb Neelon: 


www.theartwheredreamscometrue.com 


Born in 1976 in Boston and based in 
neighboring Cambridge, Caleb is an artist, 
writer, and educator. Caleb's artwork has 
appeared in galleries across the United States 
and on walls in Kathmandu, Reykjavik, Bermuda, 
Calcutta, Sáo Paulo, and across Europe. 
He is co-author of Graffiti Brasil, author/illustrator 
of the children's book Lilman Makes a Name for 
Himself, and has written for and edited several 
others. He is an editor at SWINDLE. 

Caleb's artwork has been featured in 
dozens of magazines and books around the world. 
He has been a contributing writer to Tokion, 
Print, Juxtapoz, Lodown, On The Go, 120z Prophet, 
and several other magazines and journals. 


Corporate clients of Caleb's have included Nike, 
EA Sports, Sprite, Helio, Clarks, and Scion. He 


has lectured at several colleges and universities, 
including Harvard Law School and his alma mater, 
the Harvard Graduate School of Education. He 


dislikes winter weather. 


Caleb's photographs appear on pages 8-9, 26-27, 
134-135, 148-149, 164-165, 174-175, 182-187, 
240-243, 366-367, 370-371, 382-383 


Anthony Smyrski: 


www.smyrskicreative.com 


Anthony Smyrski is an art director, design 
consultant, and independent book and magazine 
publisher. He has worked on a wide variety 

of design projects including Megawords and 
SWINDLE magazines, numerous books for R77, 
Gingko, PowerHouse, and Thames & Hudson, and 
has a core clientele based in both the cultural and 
commercial worlds. He continues to work with a 
large roster of nationwide and international clients 
including Philagrafika, Deitch Projects, Steve 
Powers, Maysles Films, The Rosenbach Museum 
and Library, Motorola, The Philadelphia Institute 
of Contemporary Art, DALEK, The Jonathan Levine 
Gallery, and Creative Time. 

In 2005 Smyrski, along with partner Dan 
Murphy, co-founded the critically acclaimed 
magazine Megawords. In 2007 they published a 
book entitled Public Wall Writing in Philadelphia, 
and continue to expand their exploration ofthe 
urban environment through print, sound, and film. 


Also in 2005, with Max Lawrence, he co-founded 


Free News Projects, an independent publishing 
company releasing books and music, such as a 
retrospective of work by the stained glass artist 
Judith Schaechter, several limited edition artist 
book projects, a retrospective of collective Space 
1026, vinyl picture disc music recordings with 
artists such as Dalek, Blacklisted, ManMan, and Jim 


Houser, and has several other projects forthcoming. 


Anthony's photographs appear on pages 8-9, 20-21, 
26-27, 39, 104-105, 228-229, 252-253, 260-261, 
272-277, 370-371 


Abandoned quarry outside Boston; painted by Ichabod. 


Street culture knows no boundaries the world over. As it crosses 
the borders of urbanized centers, it begins to look a whole lot less 
like a set of fads or trends—and more and more like what it is: the 
essence of being human. 


Roger Gastman thanks: 


In no order other than the first...Bethesda, Sonja, 
Mom, Ian Sattler, lan Mazie, Tone (in Tone we 
Trust), Day19, Leon Catfish, Dan Monick, Harley, 
avocado eggrolls, Pro-Football, Houstons, Chonkey, 
Caleb, Tone again, artichokes on the grill, REVOK, 
Blackula, Estevan Oriol, Noah for finding Tone, 
Thames & Hudson, Brownie Sundaes across 

the world, Ben’s Chili Bowl, END, taco trucks, 
Justin—Pat— Andy—Jay—Chris (there you have it, 
your names in print), BB of SE, Fat Rich, Melanie 
for putting up with Jeff, David Lopes, Mr. Fairey, 
Justin Van Hoy, Mac & Cheese, Eric Dorfman, the 
girl across the street at McKinley, Bob Chinn’s 
fish jacket, Cheese (all kinds except Bleu), Law 

& Order SVU/CI, T-shirts from swap meets in 
Chicago, Smyrski Creative, R. Shook, Tone in a 
shark suit (dream), all the photographers inside, 
Gino's East, Aaron Farley, chocolate cake, James 
Marshall, Gabe for eating chicken fingers for a 
job, Police in Bethesda for busting our parties, 
We Are Supervision, R. Colman, Nicky, Eisen, and 
all the people that are going to be mad at me for 


forgetting their names. 


Caleb Neelon thanks: 

My family, Ellen, Annie and Ursie, Alex Lukas, 
Roger, Sonja, and Tony, Team SWINDLE, all of 

the photographers who stepped up and got us 
images, Skeptik, Chris (take care of yourself), MSB 
Cambridge, Charlie's, Harvard, the Circle T kids, 
my goldfish, CNBC, Peter Tannenbaum, White 
Walls, Space 1026, Thames & Hudson, coffee and 
dessert, people who offer me opportunities, and 


everyone who answers their email. 


Anthony Smyrski thanks: 

My mother (RIP) and father, the city of Philadelphii 
Matt Gallagher and the Gallagher family, Paul 
Butterly, Mikey, Dominic Palermo, Dan Murphy, 
Casey Huckel, Dean, Joe Hardcore, George Hirsch, 
Palmer, Scruff, Josh, Dempsey, Weird Jesse, Brett, | 
Thai, Steve and Jay Bush, Dan Stone (RIP), the rest 
of DEK, Space 1026, Melissa Farley, Sam Schwartz, 
Becky Suss, Max Lawrence, Ben Woodward, Adam 
Wallacavage, Sonja, Roger, Nickey, Harley, and 
Wesley Eisold. 
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Abrams' Freight Train Graffiti and copublisher of 


the magazine SWINDLE. He lives in Los Angeles. 


Caleb Neelon travels the world from | 
his base in Cambridge, Massachusetts. He is the 
coauthor of Graffiti Brasil. 


Anthony Smyrshi ْ_.٘ 
Smyrski Creative, the art director for SWINDLE, 
a consultant, and an independent book and 
magazine publisher. | 


Top row, from left to right: Yuri Shibuya, DALEK, and Miss Van 
Bottom rows, clockwise from top left: We Are Supervision, We 
Are Supervision, Yuri Shibuya, Rhode Island School of Design 


A NEW GLOBAL STREET CULTURE HAS EMERGED BRINGING ALL OF THE 
WORLD'S DIVERSE SUBCULTURES TOGETHER, FROM GRAFFITI AND 
SKATEBOARDING, TO DJING, OFFBEAT FASHION, GANG LIFE AS WELL AS 
DESIGN, PHOTOGRAPHY, AND OTHER MORE TRADITIONAL VISUAL ART. 
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